
YouTube Video SEO Template
Most videos don't fail because of bad tags; they fail because they don't earn clicks or hold attention. This template walks you through every lever that actually moves the needle on YouTube, from keyword research and click-worthy titles to retention hooks, chapters, captions, and video schema. Use it once per video to publish with intent instead of guessing.
Keyword & Topic Research for Video
When to use: Use before scripting to confirm there is real search and suggested demand for your topic, and to choose the angle people are actually looking for.
Find a topic with proven demand
Strong videos start with a question or topic real viewers already type into search. Validate demand before you film so retention has a fighting chance.
· Seed topic:[Your core subject]
· Search bar terms: type your seed into YouTube search and list the autocomplete suggestions for [5-10 phrases]
· Primary keyword: the single phrase your video should match best [primary keyword]
· Searcher intent: what they want to learn, decide, or do [intent in one line]
· Competing videos: note the top 3 results & what they miss [gaps]
1. Check YouTube search autocomplete and the "people also watched" suggestions.
2. Cross-check Google for the same query to see if video results appear.
3. Pick an angle that fills a clear gap competitors left open.
Remember: keywords guide the topic and context, but watch time and satisfaction decide ranking. Choose a topic you can genuinely cover better than what already ranks.
 
Title & Thumbnail (CTR)
When to use: Use when packaging the video. Title and thumbnail are the single biggest driver of clicks in both search and suggested feeds.
Package for the click
Impressions only matter if people click. Your title and thumbnail work as a pair, so design them together and make sure they don't repeat the same words.
· Working title:[front-load the primary keyword]
· Promise/hook: the benefit or curiosity gap [what they gain]
· Length check: keep the meaningful part under ~60 characters so it isn't truncated [final title]
· Thumbnail concept: one clear subject, bold contrast, readable on mobile [visual idea]
· Thumbnail text: 3-5 words max that add to the title, not echo it [overlay text]
1. Draft 3-5 title options and pick the clearest, most specific one.
2. Design a thumbnail that is legible at a tiny size.
3. Avoid misleading clickbait; a click that ends in a quick exit hurts you.
Reality check: honest, high-curiosity packaging lifts click-through rate, but the video must deliver on the promise or retention collapses.
 
Description & Tags
When to use: Use to give YouTube and Google context, surface links and timestamps, and support discoverability without expecting tags to rank you alone.
Write a description that adds context
The description helps YouTube and Google understand your video and gives viewers reasons to stay and act. Tags play a minor supporting role, mainly for disambiguation.
· First 1-2 lines: include the primary keyword naturally and the core value [opening hook]
· Full summary: 150-300 words covering what's inside [summary]
· Chapter timestamps: paste your 00:00 list here [timestamps]
· Links & CTA: resource, subscribe, related video [links]
· Tags: a few relevant terms, including your primary keyword [5-15 tags]
1. Front-load the most important context above the "show more" fold.
2. Write for humans first; avoid keyword stuffing.
3. Keep tags tight and relevant rather than exhaustive.
Reality check: a clear description improves context and click-throughs to links, but it is not a ranking shortcut. Tags help with spelling variants and ambiguous terms, not raw ranking power.
 
Chapters, Timestamps & Engagement
When to use: Use to maximize retention and watch time, the metrics YouTube weighs most, while adding chapters, CTAs, cards, and end screens.
Hold attention and guide the next action
Watch time and audience retention matter more than any metadata. Hook fast, structure clearly with chapters, and direct viewers to a logical next step.
· Opening hook: deliver value or restate the promise in the first 15-30 seconds [hook]
· Chapters: first must be 00:00, each labeled & at least 10 seconds [chapter list]
· Retention saves: pattern interrupts, visuals, or open loops [techniques]
· Cards: point to related videos at relevant moments [card placement]
· End screen & CTA: suggest the next video or playlist [next step]
1. Add at least three timestamped chapters so viewers can navigate.
2. Use cards and end screens to keep the session going.
3. Make spoken and on-screen CTAs specific and well timed.
Reality check: chapters improve UX and can surface key moments in search; the real win is longer, more satisfying watch sessions that signal quality.
 
Playlists & Channel Structure
When to use: Use to organize videos into binge-worthy playlists and a coherent channel that increases session time and repeat discovery.
Build for sessions, not single views
Playlists and clear channel structure extend viewing sessions and help YouTube recommend your content. They also rank as their own results and keep related videos circulating.
· Playlist topic: a tight theme matching a search query [playlist title]
· Playlist order: logical or beginner-to-advanced sequence [ordering logic]
· Playlist description: keyword-aware summary of the series [description]
· Series links: point each video to the next via end screens [next-video plan]
· Channel sections: feature playlists on your homepage [homepage layout]
1. Group related videos into themed playlists with descriptive titles.
2. Order them so one video naturally leads into the next.
3. Surface your best playlists on the channel homepage.
Reality check: playlists boost session time and give you extra ranked surfaces, but each video still has to earn its own retention to keep viewers in the queue.
 
Captions, Localization & Video Schema
When to use: Use to widen reach with accurate captions and translations, and to help embedded videos appear in Google video results via VideoObject schema.
Make the video accessible and discoverable
Accurate captions improve accessibility and UX, localization expands your audience, and structured data helps Google understand videos embedded on your site.
· Captions: upload or correct an accurate transcript, don't rely on raw auto-captions [caption status]
· Localization: translate titles, descriptions, and subtitles for key languages [target languages]
· VideoObject schema: for embeds, add name, description, thumbnailUrl, uploadDate, duration [schema fields]
· Embed page: the page where the video lives with supporting text [URL]
· Validation: test the markup before publishing [tool used]
1. Add corrected captions so search and viewers get accurate text.
2. Localize metadata and subtitles where you have real demand.
3. Add VideoObject structured data to pages that embed the video.
Reality check: captions and localization mainly help UX and reach; VideoObject schema improves how embedded videos show in Google results, not your YouTube ranking directly.
Free template from UNmiss · https://unmiss.com/templates/youtube-video-seo-template
