
Unlinked Brand Mention Outreach Template
Unlinked mentions are the lowest-hanging fruit in link building. Somewhere out there, a writer has already named your brand, cited your data, quoted your founder, or used your chart: they just forgot the hyperlink. The hard part, earning the mention, is already done. The key is to stay warm and make it trivially easy to say yes: thank them sincerely, point to the exact sentence where the link belongs, hand over the precise URL, and make one soft ask. The six scripts below cover the most common unlinked-mention scenarios plus a gentle follow-up.
Brand Name Mention (No Link)
When to use: A site mentions your brand or company name in their content but does not link to your website. Use this to thank the writer and ask them to link the existing mention.
Subject: Thank you for mentioning [Brand Name] in your article
Hi [First Name],
I came across your piece, [Article Title], and wanted to say thank you. It is genuinely useful, and I appreciate you including [Brand Name] in it.
One small thing: where you mention us in the line about [Specific Sentence or Section], the name is not currently linked. Would you be open to linking it to our site so your readers can find us easily?
Here is the exact URL if it helps: [Homepage or Relevant URL]
No pressure at all. I know these edits take a moment, and I am grateful either way. Thanks again for the mention.
Best,
[Your Name]
[Your Title], [Brand Name]
[Email] · [Website]
 
Original Data / Study Cited Without a Link
When to use: A writer references a statistic, survey, or study you published but does not credit the source with a link. Use this to ask them to attribute the data to your research.
Subject: The [Statistic/Topic] figure in your article: source for your readers
Hi [First Name],
It was a pleasant surprise to see our finding that [Statistic or Data Point] show up in [Article Title]: thank you for putting the research to good use.
That number comes from our original [Study/Report Name], and right now it appears without a source link. If you would like to attribute it, here is the page it lives on: [Study URL]
Citing the source lets your readers verify the figure and explore the full methodology, and it keeps the data credited correctly. Entirely your call, of course.
Thanks again for featuring our work. Happy to answer any questions about how we ran the study.
Best,
[Your Name]
[Your Title], [Brand Name]
[Email] · [Website]
 
Founder / Team Member Quoted Without a Link
When to use: Your founder, executive, or a team member is quoted or named in an article without a link to them or your company. Use this to ask for attribution back to your site or their bio.
Subject: Thank you for quoting [Person's Name] in your piece
Hi [First Name],
Thank you for including [Person's Name], our [Person's Title], in [Article Title]. The quote on [Topic] reads really well in context.
I noticed the mention is not currently linked. Would you be willing to link [Person's Name] or [Brand Name] so readers can learn more about who they are hearing from?
The best page to point to would be [Bio or Company URL].
It is a small edit, but it adds helpful context for your audience and we would really appreciate it. Either way, thank you for featuring us.
Warm regards,
[Your Name]
[Your Title], [Brand Name]
[Email] · [Website]
 
Product / Tool Referenced Without a Link
When to use: An article names, reviews, or recommends your product or tool but does not link to it. Use this to make it easy for readers to find the product by adding the link.
Subject: Help readers find [Product/Tool Name] from your article
Hi [First Name],
I really appreciate you including [Product/Tool Name] in [Article Title]: thank you for the kind mention.
Right now the product name is not linked, so readers who want to try it have to search for it. Would you be open to linking the mention directly to the product page? That would save them a step.
Here is the exact page: [Product URL]
If it is useful, I am happy to send a short description or a screenshot so your readers know exactly what to expect. Thanks again for the feature, it means a lot.
Best,
[Your Name]
[Your Title], [Brand Name]
[Email] · [Website]
 
Image / Chart of Yours Used Without Credit
When to use: A site uses your chart, graphic, infographic, or photo but does not credit or link back to you. Use this to thank them and request a source link as attribution.
Subject: A source credit for the [Chart/Image Description] in your post
Hi [First Name],
I noticed our [Chart/Graphic/Image Description] in [Article Title]: thank you, it is great to see it being useful to your readers.
Since it is our original work, I would love for it to carry a source credit wherever it is used. Would you be able to add a short link beneath the image pointing back to where it was first published? With that credit in place, you are very welcome to keep using it.
Here is the link to use: [Source/Original URL]
A simple caption like "Source: [Brand Name]" with that link works perfectly: it keeps the attribution clear and helps your readers find the full context. Thank you so much.
Best,
[Your Name]
[Your Title], [Brand Name]
[Email] · [Website]
 
Follow-Up
When to use: Your first unlinked-mention request went unanswered. Send this short, friendly nudge to gently resurface the ask without adding pressure.
Subject: Re: Thank you for mentioning [Brand Name]
Hi [First Name],
Just gently floating my earlier note back to the top of your inbox. I know how easily these get buried.
When you have a spare moment, would you be able to link the mention of [Brand Name / Data / Product] in [Article Title]? To make it as easy as possible, here is the exact URL again: [URL]
It is a one-minute edit and I would really appreciate it. If now is not a good time or it is not something you can do, no problem at all. Just let me know and I will not follow up again.
Thanks either way, and thank you again for the original mention.
Best,
[Your Name]
[Your Title], [Brand Name]
[Email] · [Website]
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