
Testimonial Link Building Email Template for Insurance
Your agency runs on an agency management system, a rating and quoting engine, and a stack of compliance tools you know inside out. These emails turn that real experience into a testimonial the vendor publishes with a link back to your site, specific, honest, and free of any promise about premiums or savings.
Unsolicited Agency-Software Testimonial
When to use: Offer a genuine, unprompted testimonial about an agency management system or CRM you use every day.
Subject: A testimonial for [Agency Management System] from a daily user
Hi [First Name],
We run [Your Agency] on [Agency Management System / CRM] for [how long, e.g. three renewal cycles], managing [the real workload, e.g. personal and commercial lines and our renewal pipeline]. The thing I would happily go on record about is [a specific true detail, e.g. that the renewal reminders stopped policies slipping through, and support resolved a download issue with our carrier the same day].
If you keep a testimonials or customer-stories page, I would like to write a short, honest one for it. It would speak only to the software, the workflow, the carrier downloads, the reporting, the support, and it would name a rough edge or two so it reads as real feedback, not a plug.
Edit it for length however you like, and add any disclaimer your compliance team runs. In return I would just ask for a credit that links back to [Your Site]. Draft to react to: [paste 2 to 3 honest sentences].
Happy to send our logo or a named contact if your layout uses them. Want me to tailor it to a specific module?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Reply to a Review Request
When to use: Respond to a vendor's 'please leave us a review' email by offering a fuller testimonial in exchange for a credited link.
Subject: Re: How is [Quoting / Rating Tool] working for your agency?
Hi [First Name],
Happy to leave you a review, you asked at a good time. We have quoted through [Quoting / Rating Tool] since [when], mostly for [the real use, e.g. personal auto and home rating across our carrier panel], and the honest verdict is positive, especially [a specific true thing, e.g. how fast it returns comparative quotes and how cleanly it pushes them into our management system].
Rather than a quick star rating, I would rather write a proper testimonial for your site, the kind a producer actually reads before switching tools. It would cover the quoting flow, the carrier integrations, and support, plus one honest limitation, and it would stay strictly about the software, never a claim that it wins clients lower premiums or guaranteed savings.
The one thing I would ask in return is that the credit links back to [Your Site]. Draft to shape: [paste 2 to 3 honest sentences]. Want a written quote, or would a short case study fit your page better?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Case Study or Logo Feature
When to use: Offer a short case study of a real rollout, or your agency logo for a trusted-by wall, with a link on the credit.
Subject: Case-study offer: our rollout of [Insurtech Tool]
Hi [First Name],
We rolled out [Insurtech Tool] across [the real scope, e.g. our service team and two branch offices] last [timeframe], and it changed how we handle [the real job, e.g. client servicing tickets and endorsement requests]. The part worth documenting is [a specific detail, e.g. how the automated task routing cut our response time without adding headcount].
If you keep a case-studies or trusted-by page, I am glad to help two ways. I can write a short, factual case study of that rollout, the setup, what we changed, and the honest outcome, or if you just need social proof, I can send our agency logo and a single clean sentence for a trusted-by strip.
You can fact-check every step, edit freely, and add whatever compliance language your policy requires. All I would ask is a byline or credit that links back to [Your Site]. Outline to react to: [paste 3 to 4 bullet points]. Logo files are ready in [SVG / PNG] whenever you are.
Which format is more useful for your page right now?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Video or Quote Testimonial
When to use: Offer a short video clip or a written quote about a compliance or quoting tool, with a link on the credit.
Subject: A user testimonial for [Compliance / Quoting Tool]
Hi [First Name],
We have leaned on [Compliance / Quoting Tool] through [the real test, e.g. two audits and a state filing deadline], and it has held up when it mattered. What I would put my name behind is [a specific true detail, e.g. the certificate tracking that flagged expiring COIs before a client noticed, or how the audit trail made our E and O review painless].
Testimonials from someone who actually used a tool under pressure land better than a feature list, so I would like to give you one. I can do a short written quote, or film a quick clip walking through how we use it, your call on format. It would be honest, including one nitpick like [e.g. the reporting export needs work], so it reads as a real review.
You can edit it and attach any disclaimer your compliance team needs. The only ask is a credit that links back to [Your Site]. Draft quote: [paste 2 to 3 honest sentences]. Want the video, the quote, or both?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
We Already Recommend You
When to use: Tell a vendor or partner you already recommend to peers and propose making it official with a testimonial and a link.
Subject: We already recommend [Their Tool / Company], let's make it official
Hi [First Name],
Full disclosure up front: I already recommend [Their Tool / Company, e.g. your management system or an MGA you partner with] to other agency owners, because [the honest reason, e.g. the onboarding was the smoothest we have seen and your support actually knows insurance]. It comes up whenever peers ask me in [where, e.g. our agent network and local association meetings].
Since I am recommending you anyway, I would rather do it on your site too. I will write a genuine testimonial about working with you, specific, with one honest caveat, and strictly about the product or service, no promises about premiums, savings, or results your other partners could not deliver.
In return, all I would ask is that the credit links back to [Your Site], and if you are open to it, a mention of [Your Agency] on your partners page. Draft to react to: [paste 2 to 3 honest sentences].
Want me to send the exact wording so you can see it is real and compliant before anything goes live?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one brief, low-pressure nudge about a week after a testimonial offer that has not received a reply.
Subject: Re: Testimonial for [Tool]
Hi [First Name],
Bumping my note from last week in case it got buried, I know renewal season keeps everyone underwater.
Short version: I offered a genuine testimonial about [Tool] based on our real use of it, strictly about the product, never about premiums or savings, with a link back to [Your Site] as the only ask.
Two things that might make it an easy yes: the quote is already drafted and truthful, including one honest limitation, so you can publish or trim it as is, and you are free to edit every word and attach whatever compliance disclaimer your policy requires.
If a written quote is not the right fit, I am glad to turn it into a short case study of our rollout, a one-line trusted-by credit, or a logo placement instead, whatever slots into your page most easily. And if it is not for you at all, no problem, a one-line no is completely fine and I will not chase it.
Either way, thanks for building something our agency actually uses every day.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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