
Skyscraper Outreach Email Template for SaaS
Use these scripts for the skyscraper technique in SaaS: you found a widely-linked comparison, integration guide, or how-to that many pages link to, built a clearly better and more current version, and now you're asking the linking pages to swap to yours. SaaS content dates every release — features ship, pricing changes, integrations break, and screenshots go stale. Personalize the opener with the exact article and outdated link, lead with accuracy for their readers, and keep the ask soft and singular.
Stale Comparison Swap
When to use: Reach out to a review or roundup linking to an old comparison whose features and pricing have moved on.
Subject: The [Tool] comparison in [Article Title] is a version behind
Hi [First Name],
I was reading [Article Title] ([Their URL]) while evaluating tools, and it's one of the more balanced write-ups on [Category]. I noticed it links to [Older Comparison] for the feature breakdown.
That comparison predates [recent change: a pricing update, a major release, a deprecated feature], so a few rows no longer match reality. I keep a current version at [Your URL], refreshed for [Year] with accurate pricing and updated screenshots.
If it reads as an upgrade, it might keep your readers on current information. No pressure either way, and thanks for the fair write-up.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Deeper How-To
When to use: Pitch a docs or tutorial page linking to a shallow how-to your guide clearly outdoes.
Subject: More depth for the [Task] link in [Article Title]
Hi [First Name],
Your guide [Article Title] ([Their URL]) is a great orientation for setting up [Workflow]. The step on [Subtopic] links to [Linked Post], which covers the happy path but skips the edge cases.
I wrote a fuller walkthrough at [Your URL] that adds [error handling, an API example, and a config checklist] — the parts users usually get stuck on next.
If you think it would give your readers a stronger next step, I'd be grateful for the swap. Either way, thanks for the clear guide.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Reader Upgrade
When to use: Lead with the user's experience when the linking site cares most about accurate, current guidance.
Subject: Something more current for your [Category] readers
Hi [First Name],
Readers who reach [Article Title] ([Their URL]) are usually mid-evaluation or mid-setup. The resource you link to helped once, but a lot of it predates [recent release / redesign], so the screenshots and steps no longer match the product.
I keep [Your URL] updated each release, and I just refreshed the parts on [specific area]. It's built to answer the exact questions a user has right after your article.
If it's a fit, pointing the link there would spare your readers a mismatch between the guide and the UI. Thanks for the useful piece regardless.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Short Version
When to use: Send a three-line ask to busy SaaS content leads and docs maintainers.
Subject: Updated [Category] guide — quick swap?
Hi [First Name],
[Article Title] links to [Older Guide], which is a version or two behind on features and pricing. I rebuilt it for [Year] at [Your URL].
Worth pointing the link there? Happy to send the exact anchor text if so.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Data Asset
When to use: Use when your guide includes original benchmarks, a template, or an interactive tool worth citing.
Subject: Original benchmarks your [Category] readers can cite
Hi [First Name],
I liked how [Article Title] ([Their URL]) frames [Subtopic]. The resource it links to is fine, but it relies on generic claims rather than tested numbers.
My version at [Your URL] is built on original testing — [method / sample] — and the headline finding is that [qualitative summary, no invented numbers]. There's a chart and a downloadable template your readers can reuse with credit.
If that's a stronger landing spot for your link, I'd love the mention. Happy to share the raw results too, either way.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one friendly nudge when your first skyscraper email got no reply.
Subject: Re: [Original Subject]
Hi [First Name],
Just floating this back up in case it slipped by — content queues fill quickly.
Short version: the [Category] resource linked in [Article Title] is a version or two behind, and I've got a current one at [Your URL] I'd gladly hand you the anchor text for. If it's not a fit, no worries at all — just say so and I'll leave it.
Thanks again for the work you put into [Their Site].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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