
Skyscraper Outreach Email Template for Healthcare
The skyscraper method starts with a resource that is genuinely better than an existing popular one, then reaches the sites already linking to that older page. In healthcare the bar is high: keep claims cautious, cite authoritative sources like the CDC, WHO, or peer-reviewed research, avoid anything that reads as medical advice, and never reference patient data. Show the editor exactly what your version improves, and ask once.
Updated Version
When to use: Reach a site linking an older health resource with your current, better-sourced update.
Subject: An updated version of the [Topic] resource you link to
Hi [First Name],
Your article [Article Title] ([Their URL]) links to [Older Resource] on [Topic]. It is a helpful piece, but parts of it predate the latest [guidance / data].
We published [Your Page Title] ([Your URL]) that reflects current guidance from [CDC / WHO / peer-reviewed sources] and adds [what is new], with every claim cited. If it reads as more current for your readers, it may be worth linking. Sharing it as information, not medical advice.
No pressure at all. Thanks for the care you put into that piece.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
More Comprehensive
When to use: Position your resource as the more thorough, better-organized reference.
Subject: A more complete [Topic] reference for [Article Title]
Hi [First Name],
Your piece links to [Older Resource] for [Subtopic]. It covers the basics well.
We built [Your Page Title] ([Your URL]) to cover the same ground more fully, adding [added sections], each citing its source so readers and editors can verify it. If a more comprehensive reference would serve your readers better, we would be glad to be considered.
Only if it is a genuine fit. Sharing it as an information resource, not medical advice.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Broken Source
When to use: Flag a dead or unmaintained linked source and offer your maintained resource.
Subject: A broken link in [Article Title]
Hi [First Name],
Quick heads-up: the link to [Older Resource] in your [Specific Section] section looks like it is [404'd / no longer maintained].
We keep [Your Page Title] ([Your URL]) current and sourced to [authoritative bodies]. If it is a fair replacement, you are welcome to swap it in, only if it genuinely helps your readers.
Just flagging it in case it is useful. Thanks for maintaining that page.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Better Sourced
When to use: Emphasize authoritative citations for editors who value accuracy.
Subject: A better-sourced take on [Topic]
Hi [First Name],
Your readers rely on you for accurate [Topic] information, so I will keep this factual.
The [Older Resource] you link to does not cite its sources clearly. Our [Your Page Title] ([Your URL]) links every claim to [CDC / WHO / peer-reviewed studies] and was reviewed by [qualified reviewer and credentials]. If that added rigor is useful to your readers, it may be worth a link.
Shared as information, not medical advice, and no pressure at all.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Easy Swap
When to use: Remove friction by proposing the exact link change and sentence.
Subject: One small swap for [Article Title]
Hi [First Name],
To make this simple: in the [Specific Section] section, the link to [Older Resource] could point to [Your URL] instead, which covers the same point with current sourcing.
Here is a sentence you are welcome to use: [Neutral, non-advice sentence with a natural anchor linking to [Your URL]]. Edit it freely, and only use it if it serves your readers.
Sharing it as an information resource, not medical advice.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one gentle nudge after no reply.
Subject: Re: [Original Subject]
Hi [First Name],
Gently floating this back up in case it got buried.
Short version: [Your URL] is a current, well-sourced update to the [Older Resource] you link to in [Their Article], and I have drafted the swap so it is easy on your end. No pressure at all if it is not the right fit.
Thanks for the care you put into [Their Site].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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