
Resource Page Link Building Template
Resource page link building is one of the most durable, white-hat ways to earn links: you find pages that already curate helpful tools and articles, then politely show the editor an asset that genuinely fits. This template walks you through finding qualified pages, vetting them for real value, and sending pitches that respect the editor's time. Every angle here assumes you only pitch where your resource truly belongs, and that you never pay for placement.
Find Resource Pages
When to use: Build a starter list of pages that already curate links in your topic, using search operators.
Mine search operators for curated link lists
Resource pages share predictable URL and title patterns. Combine your topic with operators to surface them fast in Google.
· inurl patterns:[keyword] inurl:resources, also try inurl:links, inurl:recommended, inurl:tools
· intitle patterns:[keyword] intitle:"useful links", or intitle:"helpful resources"
· Phrase match:[keyword] "recommended resources", quotes force the exact phrase
· Mixed:[keyword] "further reading" OR "useful sites"
Rotate close synonyms for your topic so you do not miss niche phrasing. Drop each promising URL into a tracking sheet with columns for the page URL, site, contact, relevance note, and status.
Tip: Pull the same operators in your top competitors' link profiles using any backlink tool. Pages linking to peers will often link to you too.
Goal for this stage: a raw list of 50–100 candidate pages. You will trim hard in the next step, so cast a wide net now and resist judging quality yet.
 
Qualify the Page & Site
When to use: Filter your raw list down to pages that are relevant, maintained, and read by a real audience.
Keep only pages worth pitching
Most candidates will fail. Vet each one against simple, honest criteria before you spend time on outreach.
· Topical fit: Does your asset clearly belong next to the existing links? If you have to stretch, skip it.
· Maintained: Check for recent additions, a current copyright year, or working outbound links. Abandoned pages rarely respond and add little value.
· Real audience: Look for signs of genuine traffic: an active blog, social presence, or a site that serves a clear community rather than a link farm.
· Clean neighborhood: Avoid pages stuffed with spammy or unrelated links; a link there can hurt more than help.
· Reachable editor: Find a named contact, a relevant email, or a working contact form.
Mark each surviving page [Qualified] and note the single strongest reason your resource fits. That reason becomes the hook in your pitch. A shorter, well-vetted list beats a long, sloppy one every time.
 
The Standard Pitch Email
When to use: Send a concise, friendly first email proposing your asset for a specific resource page.
Standard resource page pitch
Subject: Quick suggestion for your [Topic] resources page
Hi [First Name],
I was reading your resources page on [Topic] at [Page URL]. It is a genuinely useful list, and the section on [Specific Section] stood out.
I recently published [Asset Title] at [Asset URL]. It covers [One Sentence On What It Adds], which seems to fit right alongside what you already link to.
If you think it would be helpful to your readers, it might make a nice addition to the page. Either way, thanks for putting the list together.
Best,
[Your Name]
[Your Site]
Keep it under 120 words, name the exact page, and make a single soft ask. Never demand a link or imply an exchange. Let the editor decide on merit.
 
Suggest a Better/Newer Resource
When to use: Offer your asset as a fresher or more complete replacement for an outdated entry already on the page.
Newer-resource angle
Use this when an existing entry on the page is dated, thin, or has been superseded, and your asset genuinely improves on it.
Subject: A more current option for your [Topic] page
Hi [First Name],
Your [Topic] resources page is a great starting point. I noticed the entry linking to [Existing Resource]: it looks like it was last updated a while ago.
I just published [Asset Title] at [Asset URL], which covers the same ground with [What Is Newer Or More Complete]. It might be a useful current option for your readers, whether as an addition or a refresh.
Totally your call, thanks for keeping the page going.
Best,
[Your Name]
[Your Site]
Be factual about what is newer; never disparage the other resource. The editor wants to serve readers, so frame everything around their value, not your link.
 
Broken Resource on Their Page
When to use: Report a dead link on the page and offer your relevant asset as a natural replacement.
Broken-link replacement angle
Scan the resource page with a link checker first. If you find a dead link and have a fitting asset, you can help the editor and earn a placement at once.
Subject: Broken link on your [Topic] resources page
Hi [First Name],
While reading your resources page at [Page URL], I noticed the link to [Broken Resource] is returning an error, you may want to fix it.
If you are looking to replace it, I recently published [Asset Title] at [Asset URL], which covers similar ground and might suit your readers. No pressure either way: mostly wanted to flag the dead link.
Thanks for maintaining such a helpful page.
Best,
[Your Name]
[Your Site]
Lead with the genuine favor (the broken link) and keep your own suggestion secondary. Only propose your asset if it is a true topical match for the dead entry.
 
Follow-Up & Tracking
When to use: Send one polite reminder and keep a clean record of every pitch and outcome.
Follow up once, then track everything
Editors are busy and emails get buried. A single, courteous follow-up after about a week often lifts your response rate, but stop there.
Subject: Re: Quick suggestion for your [Topic] resources page
Hi [First Name],
Just floating my earlier note to the top of your inbox in case it slipped by. No worries at all if the resource is not a fit: I know you get plenty of these.
Thanks again for the helpful page.
Best,
[Your Name]
In your tracking sheet, record the date sent, follow-up date, and outcome for each page: [Added], [Declined], [No Reply]. Review monthly to spot which angles and topics convert, and never send more than one follow-up to the same person.
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