
Resource Page Link Building Email Template for B2B
Use these emails when you find a B2B resource hub, an industry association's links page, a buyer's-guide roundup, or a trade-publication resource list where your content genuinely belongs. B2B audiences reward credibility, so lead with the specific business problem you solve and evidence a reader can verify. Read the page, name the section your link fits, and keep the ask to a single, professional yes.
Resource-Page Add
When to use: Pitch your B2B guide or tool for an industry resources or links page.
Subject: A resource for your [Industry] page
Hi [First Name],
I was reviewing your [Industry, e.g. logistics] resources page at [Page URL] while researching for our team. It's one of the more credible link lists in the sector, and I've already passed it to a colleague in procurement.
We recently published [Your Page Title] ([Your URL]), a practical guide to [the concrete problem it solves, e.g. shortlisting vendors]. It might fit your [Specific Section] section and give decision-makers a useful next step.
If it earns a place, I'd appreciate the mention. Either way, thank you for keeping the page current, it's a genuine reference for people in this field.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Fills a Gap
When to use: Show the resource hub is missing a topic your content addresses.
Subject: A missing topic on your [Industry] resources page
Hi [First Name],
Your [Industry] resource hub at [Page URL] is thorough, I've shared it internally. Reviewing it, I noticed strong coverage of [what it covers] but nothing yet on [the gap, e.g. compliance in cross-border contracts].
We put together [Your Page Title] ([Your URL]) on exactly that, with [specific value: a framework, a checklist, benchmarks readers can apply]. It could round out the list for the decision-makers you serve.
Only if it's a fit for your standards, no pressure. Thanks for maintaining such a useful hub.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Fix + Add
When to use: Flag a broken or outdated link on their hub and offer yours as a replacement.
Subject: A broken link on your [Industry] resources page
Hi [First Name],
Heads-up: on your [Industry] resource hub ([Page URL]), the link to [Broken/Outdated Resource] in the [Specific Section] section appears to be [broken / pointing to a retired report].
If you're updating it, our guide [Your Page Title] ([Your URL]) covers the same ground with [what makes it current: refreshed data, an updated framework, 2026 benchmarks] and could be a suitable replacement. Happy for you to vet it against your criteria first.
Either way, thanks for keeping the hub reliable, broken references cost busy professionals real time.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Short & Direct
When to use: Send a concise ask to editors of busy industry resource pages.
Subject: Resource for [Page Title]
Hi [First Name],
Your [Industry] resources page is a strong list. We published [Your Page Title] ([Your URL]) on [one-line description], which fits your [Specific Section] section.
If it's worth including for your readers, a mention would be appreciated. If not, no problem at all, thanks for the resource.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Data / Whitepaper Asset
When to use: Offer a research report, benchmark study, or free tool worth citing.
Subject: A free [Asset Type] for your readers
Hi [First Name],
Your [Industry] resources page ([Page URL]) is the kind of page procurement and operations teams actually rely on, so I wanted to share something for it.
We produced a [Asset Type, e.g. benchmark report / ROI calculator / vendor-comparison framework] based on [sample size / method], available at [Your URL]. The core takeaway is that [qualitative summary, no invented numbers]. It's free to access and cite. If it earns a place among your links, I'd be glad, and I can send a short description to save you time.
Thanks either way, and for maintaining the page.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one professional nudge when your first pitch got no reply.
Subject: Re: [Original Subject]
Hi [First Name],
Bringing this back to the top of your inbox in case it got buried, I know how full they get.
The short version: I believe [Your Page Title] ([Your URL]) would be a genuine fit for the [Specific Section] section of [Their Page], and I'm happy to provide a ready-to-paste entry. If it isn't a fit, no problem at all, just let me know and I'll close the loop.
Thanks again for the work you put into [Their Site].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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