
Podcast Guest Pitch Email Template for SaaS
When a SaaS founder or growth leader pitches a B2B or startup podcast, operators can smell a sales deck a mile away: hosts want real numbers, hard-won lessons, and takeaways their listeners can ship on Monday. These templates lead with your operating experience, frame every angle as a concrete playbook, and keep your metrics honest, so you earn the booking and an honest show-notes link.
Cold Founder Guest Pitch
When to use: First contact as a founder or operator. Lead with your role, what you have built, and real numbers, then offer specific, tactical angles.
Subject: Guest idea for [Podcast Name]: [Tactical Angle]
Hi [First Name],
I have been listening to [Podcast Name], and your episode on [Recent Episode/Topic] stood out for getting into the actual mechanics instead of trading founder platitudes, that is rarer than it should be.
I am [Your Name], [Role, e.g. co-founder and CEO, VP of Growth, Head of Product] at [Company], where we took [Product/Category] from [Starting Point] to [Milestone, e.g. $2M ARR or 10k self-serve signups] over [Number] years. I would love to come on and give your listeners specifics they can actually run, not just theory.
A few angles I could cover:
· [Angle 1: a channel or motion you built and what the numbers looked like]
· [Angle 2: a bet you got wrong and what it cost]
· [Angle 3: a repeatable playbook other operators can copy]
I will bring the real numbers, including the ones that did not work, and I will not pretend there is a silver bullet, I would rather your audience trust what they hear. Happy to share a media one-pager and a past interview. Open to a guest spot in the coming weeks?
Thanks for the sharp show,
[Your Name]
[Role], [Company]
[Email] · [Website]
 
Tactical Playbook Angle
When to use: Pitch a hands-on, step-by-step episode that helps the show's operator audience run a specific motion without hand-waving.
Subject: A step-by-step episode on [Growth Motion/Topic] for your listeners
Hi [First Name],
Your listeners are operators who ship, not spectators, and the questions you read on air about [Specific Question, e.g. activation, churn, or pricing] are the kind most founders only get answered on a paid advisory call.
I am [Your Name], [Role] at [Company], and I run [Function/Motion] every week. I could come on and walk your audience through [Growth Motion/Topic] step by step, with the numbers and the tradeoffs, not a highlight reel.
What I would aim to cover:
· [Angle 1: the exact setup, tools, and cadence we use]
· [Angle 2: the metrics that told us it was working or not]
· [Angle 3: what I would skip if I were starting today]
I will keep it concrete and honest about our context, [Stage/ICP/Market], so listeners can judge what transfers to their own company. No vanity metrics and no growth-hack theater, just what actually moved the needle. Would an episode like this fit your calendar?
Thanks for the work you put into the show,
[Your Name]
[Role], [Company]
[Email] · [Website]
 
Growth Myth-Busting
When to use: Offer to separate signal from hype on a trending SaaS or growth claim the show's audience keeps hearing, representing your data honestly.
Subject: Guest pitch: separating signal from hype on [Topic]
Hi [First Name],
I keep hearing the same shaky claims about [Topic, e.g. PLG fixing every funnel, AI SDRs, or a viral growth hack] make the rounds on startup podcasts, and your audience deserves someone who will sort the data from the LinkedIn theater.
I am [Your Name], [Role] at [Company], and I spend a lot of my week untangling these assumptions inside our own funnel. I could do that for your listeners, without the hot takes.
Angles I could take:
· [Myth 1 and what our data actually showed]
· [Myth 2 and the nuance that gets lost in the threads]
· [What is genuinely worth an operator's attention instead]
I will represent our numbers honestly, including where the sample is small or the result might not generalize, and I will not swap one set of overclaims for another. Where results depend on stage or market, I will say so. Would a hype-versus-data conversation interest you?
Thanks for keeping the bar high,
[Your Name]
[Role], [Company]
[Email] · [Website]
 
Product Founder or Category Pitch
When to use: A SaaS founder pitching a guest spot about their category and the problem they solve, honest about what the product does and clear about any sponsorship.
Subject: Guest idea: the honest story behind [Company/Product]
Hi [First Name],
I appreciate that [Podcast Name] asks SaaS founders hard questions instead of handing them a free ad, your episode with [Past Founder Guest] is a good example.
I am [Your Name], founder of [Company], a [What It Is, e.g. B2B analytics platform, developer tool, or vertical SaaS] for [ICP/Segment]. I would come on to talk about the category and the real problem we are solving, not to pitch listeners.
Directions I could take:
· [Angle 1: the unmet need and why incumbents miss it]
· [Angle 2: what our product actually does today, and where it falls short]
· [Angle 3: how buyers should evaluate tools in this space]
To be upfront: I will only claim results we can back with data, I will not inflate our numbers or imply we solve problems we do not, and if this is a sponsored slot I will disclose it clearly. I would rather earn trust than a quick demo booking. Would this fit an upcoming episode?
Thanks,
[Your Name]
[Role], [Company]
[Email] · [Website]
 
Brief Follow-Up
When to use: A low-pressure nudge after an unanswered pitch that restates the tactical angle and the honesty guardrails.
Subject: Re: Guest idea for [Podcast Name]
Hi [First Name],
Just floating my earlier note back to the top of your inbox, no pressure at all if the timing is not right.
Quick recap: I am [Your Name], [Role] at [Company], and I pitched a tactics-first guest spot on [Topic] for your listeners. To be clear about what it is not, it would not be a generic founder story or a product pitch, and I will not inflate our metrics, just real numbers and a playbook, stated honestly, context and all.
To keep it easy, here are the 2 angles I think fit best:
· [Angle 1]
· [Angle 2]
If you are interested but busy, a single reply and I will send a media one-pager and a short outline. If it is a no, one word and I will happily stop, no more follow-ups after this.
Thanks either way,
[Your Name]
[Role], [Company]
[Email] · [Website]
 
Post-Appearance Show-Notes Link Request
When to use: After the episode, thank the host and ask for a show-notes link to a genuinely useful, non-promotional resource with your role beside it.
Subject: Thank you, and a quick show-notes request
Hi [First Name],
Thank you for having me on [Podcast Name]. I enjoyed digging into [Episode Topic], and your questions helped me keep it concrete for operators who want to ship, not just nod along.
One small request: when the show notes go up, could you link to [Resource/Website URL]? It is a [genuinely useful resource, e.g. free benchmark report, open template, or teardown], not a demo page, so it should actually help listeners who want to go deeper. If it helps, listing my role next to it, [Role] at [Company], lets your audience judge the source.
On my end, I will share the episode with my [Newsletter/Team/Followers] this week so more people hear your show.
Happy to send the exact link text and a one-line description if that saves you time. Thanks again, it was a real pleasure.
Cheers,
[Your Name]
[Role], [Company]
[Email] · [Website]
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