
Podcast Guest Pitch Email Template for Real Estate
When an agent, broker, or investor pitches a real estate podcast, credibility is everything: hosts want a guest who knows the market and numbers they can stand behind. These templates lead with your license and track record, frame every angle as buyer, seller, or investor education, and avoid return or price promises, so you earn the booking and an honest show-notes link.
Cold Agent or Broker Guest Pitch
When to use: First contact as a licensed agent, broker, or investor. Lead with your license and track record and offer grounded, market-specific angles.
Subject: Guest idea for [Podcast Name]: [Market-Specific Angle]
Hi [First Name],
I have been a regular listener since your episode on [Recent Episode/Topic], where you pushed the guest for actual days-on-market and inventory figures instead of letting them wave at a hot market. That is exactly the kind of show I want to be a guest on.
I am [Your Name], a [Credential, e.g. licensed broker, REALTOR, buy-and-hold investor] working the [City/Metro] market, where I have closed [Number] transactions across [Number] years. Most agents who pitch you want to plug a listing; I would rather teach your listeners how to read a market the way I have to before I ever advise a client.
A few angles I could bring:
· [Angle 1: how to read local inventory and days-on-market before making an offer]
· [Angle 2: what the numbers in your metro actually say right now, minus the spin]
· [Angle 3: the point where a DIY buyer or seller should loop in an agent, lender, or attorney]
I would keep it educational rather than advice for any one listener, and I will not promise returns or call where prices are headed, I would rather your audience trust what they hear. Happy to share my license number and a past interview clip. Open to a guest spot in the coming weeks?
Thanks for holding guests to real numbers,
[Your Name]
[Credential/Role], [Brokerage/Company]
[Email] · [Website]
 
First-Time-Buyer Education Angle
When to use: Pitch a plain-language episode that helps the show's audience understand a step of buying, selling, or investing without oversimplifying or hyping.
Subject: A plain-language episode on [Buying/Selling Topic] for your listeners
Hi [First Name],
Every first-time buyer I work with hits the same wall around [Specific Step, e.g. appraisal gaps, contingency waivers, or closing costs]: the paperwork assumes they already speak the language, and by the time they reach the closing table they are signing things they were too embarrassed to ask about.
I am [Your Name], a [Credential] who walks [First-Time Buyers/Sellers/Investors] through that exact step every week. I could come on and unpack [Topic] on air, in plain language, so your listeners are not meeting it for the first time under a deadline.
What I would aim to cover:
· [Angle 1: what the step actually involves once you strip out the jargon]
· [Angle 2: the questions worth asking your agent or lender before you sign]
· [Angle 3: the red flags that mean pause and get a second opinion]
I will keep it general education, not a plan for anyone listening, and I will send people back to their own agent, lender, or attorney for the real decisions. No hype, no pressure to buy before you are priced out forever, just clarity. Would an episode like this fit your calendar?
Thanks for the work you do,
[Your Name]
[Credential/Role], [Brokerage/Company]
[Email] · [Website]
 
Market Myth-Busting
When to use: Offer to separate fact from hype on a trending real estate claim the show's audience is exposed to, representing the market data honestly.
Subject: Guest pitch: separating fact from hype on [Topic]
Hi [First Name],
The same handful of claims keep surfacing whenever real estate comes up, [Myth Cluster, e.g. "renting is throwing money away," "you always need 20% down," or "buy a few doors and retire early"], and they cost your listeners real money when they act on them unquestioned.
I am [Your Name], a [Credential], and a good share of my week is spent walking clients back from advice they picked up on social media before they ever called me. I could do that for your audience, respectfully, and without swapping one oversimplification for another.
Angles I could take:
· [Myth 1 and what the local market data actually shows]
· [Myth 2 and the context that gets stripped out when it goes viral]
· [What is genuinely worth a buyer or seller's attention instead]
I will represent the numbers honestly, including where the market is shifting or where nobody really knows yet, and I will not pretend I can time it for anyone. When a listener needs a call on their own situation, I will point them to their agent or lender. Would a myth-versus-data conversation interest you?
Thanks for keeping the bar high,
[Your Name]
[Credential/Role], [Brokerage/Company]
[Email] · [Website]
 
Proptech Founder Pitch
When to use: A proptech or brokerage founder pitching a guest spot, honest about what the data supports and clear about any sponsorship.
Subject: Guest idea: the honest story behind [Brand/Product]
Hi [First Name],
I respect that [Podcast Name] does not let proptech founders get away with a we-are-disrupting-real-estate pitch; your episode with [Past Founder Guest] is the reason I am writing instead of sending a press release.
I am [Your Name], founder of [Brand], a [What It Is, e.g. deal-analysis tool, property-management platform, or instant-offer marketplace] built for [Audience, e.g. small landlords or first-time investors]. I want to come on to talk about the category honestly, including where our own model is weakest, not to send your listeners a signup link.
Directions I could take:
· [Angle 1: the workflow real estate still runs on spreadsheets, and why it persists]
· [Angle 2: what our data actually supports, and where an automated estimate should not be trusted]
· [Angle 3: how a landlord or investor should pressure-test any tool like ours before relying on it]
To be upfront: I will only claim what our data supports, I will not promise guaranteed returns, rents, or savings we cannot back up, and if this is a sponsored slot I will say so on air. I would rather earn a skeptic than close a signup. Would this fit an upcoming episode?
Thanks,
[Your Name]
[Role], [Brand]
[Email] · [Website]
 
Brief Follow-Up
When to use: A low-pressure nudge after an unanswered pitch that restates the education-first angle and the honesty guardrails.
Subject: Re: Guest idea for [Podcast Name]
Hi [First Name],
Floating my earlier note back to the top of your inbox, genuinely no pressure if the timing is not right.
Quick recap: I am [Your Name], a [Credential], and I pitched an education-first guest spot on [Topic] for your listeners. To be clear on what it is not: it would not be personalized investment advice for any individual, and I will not promise returns or call the direction of prices, just useful guidance with the numbers stated honestly and a clear point back to their own agent or lender where it belongs.
To keep it easy, the 2 angles I think fit your audience best:
· [Angle 1]
· [Angle 2]
If you are interested but slammed, one reply and I will send my license details and a short outline. If it is a no, a single word and I will happily stop, no more follow-ups after this.
Thanks either way,
[Your Name]
[Credential/Role], [Brokerage/Company]
[Email] · [Website]
 
Post-Appearance Show-Notes Link Request
When to use: After the episode, thank the host and ask for a show-notes link to a credible, non-promotional resource with your credentials beside it.
Subject: Thank you, and a quick show-notes request
Hi [First Name],
Thank you for having me on [Podcast Name]. Talking through [Episode Topic] was genuinely fun, and your questions kept me honest and kept it useful for listeners who do not do this for a living.
One small request: when the show notes go up, could you link to [Resource/Website URL]? It is a [credible resource, e.g. a neighborhood market report or a first-time-buyer checklist], not a listings feed or a lead-capture form, so it should actually help the people who want to dig deeper. Putting my license and role next to it, [Credential/License], lets your audience weigh the source for themselves.
On my end, I will send the episode to my [Newsletter/Client List/Followers] this week so more of the right people find your show.
Happy to hand you the exact anchor text and a one-line description if that saves you time. Thanks again, a real pleasure.
Warmly,
[Your Name]
[Credential/Role], [Brokerage/Company]
[Email] · [Website]
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