
Pillar Page & Topic Cluster Template
Topical authority comes from depth, not one big page. This template helps you choose a broad pillar topic, map specific long-tail subtopics into cluster posts, and wire everything together with descriptive internal links so the pillar ranks and the cluster supports it. Use it to plan one cluster end to end, then repeat for the next theme.
Choose the Pillar Topic & Head Term
When to use: Pick the broad theme and head keyword the pillar page will own before you build anything around it.
Pillar Topic & Head Term
Start broad enough to support many subtopics, but narrow enough that you can realistically rank and serve real intent. A good pillar targets a head term with meaningful volume and informational intent, where searchers want a comprehensive overview rather than a single quick answer.
· Working theme:[Theme]
· Head term (primary keyword):[Head Keyword]
· Search intent:[Informational / Commercial]
· Why we can win:[Expertise, assets, differentiators]
· Business relevance:[Link to product / audience]
· Target pillar URL:[/slug]
Validate the term by reviewing the current top results: if they are broad guides and overviews, a pillar fits. If they are transactional or single-answer pages, the term may belong on a different page type. Confirm you have enough genuine subtopics to justify a cluster, otherwise a standard article is the better format.
 
Map the Cluster
When to use: Break the pillar theme into specific subtopics and long-tail queries, each becoming one cluster URL.
Cluster Map
List every distinct subtopic a reader of the pillar would want to explore in depth. Each subtopic should map to one cluster post targeting a specific long-tail keyword and a single primary intent. Avoid two posts chasing the same query, which causes cannibalization.
For each cluster idea, capture:
· Subtopic:[Subtopic name]
· Primary keyword (long-tail):[Keyword]
· Intent:[Informational / How-to / Comparison]
· Proposed URL:[/slug]
· Priority:[High / Medium / Low]
Group near-duplicate ideas and merge them into a single richer post. Aim for a cluster size that you can resource and keep updated, often several to a dozen posts per pillar. Note which subtopics are foundational (publish first) versus supplementary (add later) so you can sequence production and start interlinking as soon as the pillar and first posts go live.
 
Pillar Page Outline
When to use: Structure the comprehensive hub page that overviews the whole theme and links out to every cluster post.
Pillar Page Outline
The pillar is a comprehensive hub: it covers the full breadth of the theme at an overview level and links down to each cluster post for depth. Keep it scannable and well structured so readers and search engines understand the topic coverage.
· H1 / title:[Title with head term]
· Intro: define the topic and who it is for
· Table of contents: jump links to each section
· Section per subtopic: brief overview + descriptive link down to the matching cluster post
· Supporting visuals:[Diagrams / examples]
· FAQ / next steps: common questions and CTA
Each section should summarize a subtopic in a few paragraphs, then point readers to the dedicated cluster article using an anchor that describes the destination. Cover the breadth of the theme so the page reads as the definitive starting point. Refresh it whenever you add a new cluster post so the hub always reflects the full cluster.
 
Cluster Post Brief
When to use: Brief one supporting article that goes deep on a single subtopic and links back up to the pillar.
Cluster Post Brief
Each cluster post answers one specific long-tail query thoroughly. It goes deeper than the pillar on its narrow subtopic and must link back up to the pillar with a descriptive anchor so authority flows between them.
· Primary keyword:[Long-tail keyword]
· Search intent:[What the reader wants]
· Working title & URL:[Title] / [/slug]
· Outline:[H2s answering the query in full]
· Link up to pillar: descriptive anchor to [Pillar URL]
· Sibling links: related cluster posts where relevant
Match the angle and depth to the intent: a how-to needs steps, a comparison needs criteria. Keep the post focused on its single keyword so it does not overlap with the pillar or other cluster posts. Confirm the back-link to the pillar appears naturally in the body, not only in a footer, so the relationship is clear to readers and crawlers.
 
Internal Linking Plan
When to use: Define the links between every cluster post and the pillar so the cluster reads as one connected unit.
Internal Linking Plan
The cluster works because of links. The rule is simple: every cluster post links up to the pillar, and the pillar links down to every cluster post. Use descriptive anchor text that reflects the destination topic, not generic phrases like click here.
For each link, record:
· Source page:[URL]
· Destination page:[URL]
· Direction:[Cluster to pillar / Pillar to cluster / Sibling]
· Anchor text:[Descriptive anchor]
· Status:[Planned / Live]
Add relevant sibling links between closely related cluster posts, but do not force links where there is no topical connection. Place pillar-bound links in the body where they add context. As you publish new posts, update the pillar and any related siblings so no cluster page is left orphaned. Periodically audit that every cluster URL has at least one descriptive link back to the pillar.
 
Cannibalization & Gap Check
When to use: Audit the cluster for keyword overlap and missing subtopics before and after publishing.
Cannibalization & Gap Check
Two problems undermine a cluster: cannibalization (multiple URLs competing for the same keyword) and gaps (subtopics the theme needs but no page covers). This check keeps each URL on one primary keyword and the cluster complete.
For the cannibalization pass:
· Keyword per URL: confirm each page has one distinct primary keyword
· Overlaps found:[Pages competing for same term]
· Resolution:[Merge / re-target / consolidate]
For the gap pass:
· Missing subtopics:[Queries with no matching page]
· New cluster posts to add:[Titles]
· Pillar coverage gaps:[Sections to expand]
When two pages overlap, pick the strongest, redirect or rewrite the weaker, and consolidate links to the survivor. Compare your cluster map against the questions real searchers ask to surface gaps, then prioritize new posts. Re-run this check each quarter as the theme and search demand evolve.
Free template from UNmiss · https://unmiss.com/templates/pillar-page-and-topic-cluster-template
