
Outreach Email Template
Reach for this when you have a link target and need the right script for the situation. Each of the nine emails below is written for one specific play, so you pick the scenario, personalize the opener, and send. Short, human, one soft ask apiece.
Resource-Page Add
When to use: Pitch your page to an existing resources, links, or tools roundup that already curates content like yours.
Subject: A resource for your [Topic] page
Hi [First Name],
I was working through your list of [Topic] resources at [Page URL] and the entry on [a specific link already on the page] is exactly the kind of thing I bookmark. It is a genuinely well-kept page, and it is clear you actually vet what goes on it rather than letting it sprawl.
I recently published [Your Page Title] ([Your URL]), which covers [one concrete thing it does that the listed links do not: a fill-in template, a calculator, a step-by-step teardown]. It goes deeper on [Specific Subtopic] than the resources currently listed, so it could earn a spot alongside them and save your readers a click when they hit that question.
If it helps, here is a one-line description you are welcome to lift straight onto the page: [a short, factual sentence describing your page]. That way adding it is copy and paste rather than more work for you.
If it is a fit, I would be grateful for the add. If it is not, no hard feelings at all: thanks for keeping that page current.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Guest Post Pitch
When to use: Offer an editor a specific, non-promotional contributed article built around an angle their blog has not covered.
Subject: Guest post idea for [Blog Name]: [angle]
Hi [First Name],
I have been reading [Blog Name] for a while, and your recent piece on [recent article] stuck with me: the point about [specific detail] in particular. I would like to write something equally useful for your readers.
You have covered [what they cover well], but I noticed nothing yet on [the gap]. Three angles I could write, all original and editorial-first:
· [Headline idea 1]: [reader takeaway]
· [Headline idea 2]: [reader takeaway]
· [Headline idea 3]: [reader takeaway]
For a sense of my writing: [link to your best published piece]. I will match your style guide, bring original visuals, and keep promotion to a short author bio.
Would any of these fit your calendar? Happy to send a full outline for whichever you prefer.
Best,
[Your Name]
[Title, Company]
[Portfolio or LinkedIn URL]
 
Niche Edit Insert
When to use: Suggest adding your link inside a relevant section of an article that is already published and indexed.
Subject: A small addition for [Article Title]
Hi [First Name],
I just reread [Article Title] ([Their URL]). The section on [Specific Section] is the part people will keep coming back to, and you explained [specific point they made] more clearly than most.
Right there, readers usually want a deeper answer on [Specific Subtopic], and that is exactly what we walk through in [Your Page Title] ([Your URL]). A single sentence linking to it would give them an easy next step without touching your existing flow or the rest of the piece.
To make this zero effort on your side, here is drop-in wording you are welcome to use, edit, or ignore entirely: [one plain sentence containing your anchor text and link]. Slot it wherever it reads naturally, or not at all.
Only worth doing if it genuinely improves the article for your readers. Otherwise no worries, and thanks for a genuinely useful read.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Broken Link Swap
When to use: Report a dead outbound link on a live page and offer your working page as the replacement.
Subject: Broken link on [Article Title]
Hi [First Name],
Quick heads-up while reading [Article Title] ([Their URL]): the link to [Broken Anchor Text] in the [Specific Section] section is returning a [404 / dead page]. The source looks like it moved or shut down, so anyone clicking through right now hits a wall.
If you are patching it, we published [Your Page Title] ([Your URL]), which covers the same ground the old page did on [Subtopic] and is actively maintained. It carries the same detail your readers were originally sent there for, so it would slot in cleanly as a like-for-like replacement.
No pressure to use ours: even if you swap in a different source, I figured you would rather know about the dead link than not, especially on a page that clearly still gets traffic.
Thanks for keeping that post up: it is still one of the better references on [Topic].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Unlinked Mention Reclaim
When to use: Ask a site that named your brand in text to turn that unlinked mention into a clickable link.
Subject: Thank you for the mention in [Article Title]
Hi [First Name],
Thanks for including [Your Brand] in [Article Title] ([Their URL]). We spotted it in the section on [Specific Section] where you referenced [what you were mentioned for], and we genuinely appreciate the good word.
One small thing: the mention is plain text rather than a link. Would you be open to pointing it to [Your URL]? Readers who want the detail behind that reference could then get there in a single click, which keeps the piece tidy and saves them a search.
If it helps you decide, that page is the exact resource the mention describes, so the link would be a natural match for the sentence rather than an add-on. Happy to suggest the specific anchor text if that is easier on your end.
Completely understand if it is not your call, not your house style, or simply more edits than the piece warrants right now. Either way, thank you again for the mention. It meant a lot to the team.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Digital PR Data Pitch
When to use: Offer a journalist original data or a study they can report on and cite, tied to a story they already cover.
Subject: Original data on [Topic] for your next story
Hi [First Name],
Your coverage of [Beat or Topic] is some of the sharpest around: your piece on [Their Article] is a good example of why I read you.
We just released original research on [Research Subject], based on [sample / method, stated plainly]. The headline finding, in plain terms, is that [qualitative summary of the finding, no invented numbers]. It lines up with the angle you have been developing on [the angle].
The full dataset, methodology, and a chart you are free to reuse are at [Your URL]. I can also send the raw figures, put you in touch with the analyst who ran it, or pull a custom cut for your readers.
No obligation, just flagging it in case it is useful for a current or upcoming piece. Happy to work to your deadline.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
HARO Expert Source
When to use: Respond to a reporter query with a tight, quotable expert answer and credentials they can attribute.
Subject: Re: [Query Subject Line]: expert source
Hi [First Name],
Responding to your query on [Query Topic]. Here is a quote you are welcome to use verbatim:
[Your 2-3 sentence quote: a specific, first-hand answer to exactly what was asked, no filler, no promotion]
A little on why I can speak to this: I am [Your Title] at [Company], where I have [the relevant, verifiable experience]. If it helps, I can add a data point, a second angle, or a short example on [related sub-angle]: just say the word and I will turn it around fast.
Attribution: [Full Name, Title, Company], with a link to [the most relevant page, if you allow links]. Reachable anytime at [phone] if you need to move quickly on deadline.
Thanks for the query, happy to help.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Influencer Collab
When to use: Propose a genuine content collaboration to a creator whose audience overlaps with yours, leading with what they gain.
Subject: Collab idea for [Their Handle or Show]
Hi [First Name],
I have been following [Their Channel or Newsletter] and your recent [video / episode / post] on [topic] nailed something most people gloss over: the bit about [specific detail].
I would love to team up on something your audience would actually use rather than a plain shout-out. A few directions:
· Co-created guide or teardown: we build [the asset] together and both publish it.
· Guest appearance: I come on to break down [the specific angle] for your audience.
· Original data drop: you get first look at our numbers on [Subject] to react to.
You keep full editorial control, and I will do the heavy lifting on my side. If any of it clicks, a quick 15-minute call would let us shape it. If not, no worries, I will keep enjoying the work either way.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one brief, friendly nudge when your first email got no reply, then log it and stop.
Subject: Re: [Original Subject]
Hi [First Name],
Just floating this back to the top of your inbox in case it slipped by. I know how fast things get buried this time of year.
The short version: I think [Your URL] would be a genuine fit for [Their Page or Article], specifically around [the exact spot or angle it fits]. It answers the follow-up question your readers tend to have right at that point, so it slots in as a natural next step rather than an interruption. I am glad to do the work on my end: pre-write the sentence, hand over the anchor text, supply a graphic, whatever makes it effortless on yours.
If now is not the time, that is completely fine. A quick no is a real answer, and I will leave it there and stop cluttering your inbox. I would just rather hear it than keep wondering.
Either way, thanks for the work you put into [Their Site]. I will keep reading regardless.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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