
Niche Edit Outreach Email Template for Travel
You found a destination guide or best-of listicle that already ranks and has an obvious gap your page fills. A niche edit asks the editor to insert your link inside that live post. These templates keep the pitch relevant, honest, and easy to approve.
Destination Guide Add
When to use: Ask an editor to insert your link into a live city or country guide where your page fills a concrete gap.
Subject: One gap in your [Destination] guide
Hi [First Name],
I read your [Destination] guide at [Article URL] before my own trip, and the section on [Neighborhood or Area] is the most useful breakdown I found anywhere. You clearly walked those streets rather than pulling from a press kit, and I ended up following your [Specific Tip, e.g. metro-then-walk route] almost to the letter.
One thing the guide does not cover yet is [Concrete Missing Detail, e.g. getting from the airport after the last train]. That is exactly what I break down in [Your Page Title] ([Your URL]), and it would slot naturally where you discuss [Section or Heading]. It adds context the post is missing rather than repeating something you already link to.
If it earns a spot, use whatever anchor text fits your voice, and I am glad to double-check any dates or prices on your end while you are in the file. Many of these guides carry affiliate links, and this one would not compete with yours - it just answers a question your readers keep hitting.
No pressure at all. The guide is genuinely strong as it stands, and I would rather flag a real gap than push one that is not there.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Hotel or Lodging Post Insertion
When to use: Get inserted into a lodging or hotel review post as a helpful supporting resource for readers deciding where to stay.
Subject: A supporting resource for your [Destination] stays post
Hi [First Name],
Your write-up on where to stay in [Destination] at [Article URL] is refreshingly honest - naming the noise, the walk from the station, and the actual view instead of just the room rate is why I trusted your [Named Hotel or Area] pick over the usual booking-site blurbs.
Readers weighing those stays almost always ask the same follow-up: how do the neighborhoods around them compare for [Traveler Type, e.g. families vs. solo]. I put together [Your Page Title] ([Your URL]), which maps that out area by area, so it would sit well right after your [Section Name] section as a next step rather than a competing recommendation.
To be clear, my page is not a hotel booking link and would not touch your affiliate revenue - it just helps readers decide before they click through to book with you. Use any anchor and placement you like, and I am happy to update anything if a rate or detail in the post has shifted since you published.
If it does not fit the flow, no worries - I would rather it be genuinely useful than forced in.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Best-Of Listicle Slot
When to use: Ask an editor to add your resource to a best-places or best-things-to-do listicle where a clear angle is missing.
Subject: A missing angle in your best things to do in [Destination] list
Hi [First Name],
Your list of the best things to do in [Destination] at [Article URL] gets passed around in the travel circles I follow - grouping entries by [Criteria, e.g. rainy-day vs. sunny] is more thoughtful than the copy-paste lists that flood this keyword.
Every entry is strong, but there is nothing yet for [Missing Angle, e.g. what to do on a layover], which readers keep asking about in the comments. That is exactly what [Your Page Title] ([Your URL]) covers in detail, so it would round out the list without bumping any of your current entries or forcing a re-rank.
Happy to have you drop it in as its own line item or as a further-reading link under [Related Entry] - whatever keeps the list clean. If your outbound links get affiliate or nofollow tags, apply the same here; I am only after relevance, not special treatment.
If it is not a fit, that is completely fine - I am just flagging a question that keeps coming up, not asking for a favor.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Outdated Info Swap
When to use: Flag an outdated fact, closed venue, or old price in their post and offer your current resource as the replacement link.
Subject: An outdated detail in your [Destination] post
Hi [First Name],
Quick heads-up on your post at [Article URL]: the part about [Outdated Detail, e.g. the museum being free on Sundays] in the [Section Name] section has changed - [What Changed, e.g. the venue closed in 2025 / the price went up / the ferry route was cut]. I only caught it because I planned around your post and hit the surprise in person, and readers following it now will run into the same thing on a page that still ranks and sends real traffic.
If it helps, [Your Page Title] ([Your URL]) has the current [Detail Type, e.g. hours, prices, and access] and would work as a clean replacement for that link, so the surrounding copy barely needs a touch - just the fact and the link.
Either way, I would update that line soon; outdated travel details quietly erode reader trust and tend to drag on how the page holds its rankings over time. This is worth fixing even if you cite a different source than mine. If your links carry affiliate tags, feel free to apply yours to the replacement.
Glad to point you to the primary source for the new info if you want to confirm it before editing. Happy to help however is easiest.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Itinerary or Route Resource
When to use: Insert your practical resource into an itinerary or route-planning post where readers need the next logistical detail.
Subject: A practical add for your [Route or Trip] itinerary
Hi [First Name],
I planned part of my [Route or Trip, e.g. 7-day Portugal loop] off your itinerary at [Article URL] - the day you built around [Specific Day or Stop] saved me from the tourist-trap version, and I have already sent it to two friends planning the same trip.
The one place readers tend to stall is [Logistical Gap, e.g. how to actually get between stops 3 and 4 without a car]. That is exactly what [Your Page Title] ([Your URL]) lays out step by step, so a link right where you cover [Section or Day] would answer the reader's next question without you having to expand the itinerary itself.
Totally your call on anchor text and placement - you know your route and your audience far better than I do. If your outbound links get an affiliate or nofollow tag, apply the same here; I am after relevance, not a favor.
And if it does not feel natural in the flow, I would honestly rather you leave it out than wedge it in. A link that interrupts the plan helps neither of us.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Affiliate Roundup Complement
When to use: Offer a non-competing, reader-useful add to a travel-affiliate roundup without touching the editor's commissions.
Subject: A non-competing add for your [Roundup Topic] roundup
Hi [First Name],
Your roundup of the best [Roundup Topic, e.g. travel insurance / eSIMs / carry-on bags] at [Article URL] is one of the few I would actually trust - you explain the tradeoffs and who each pick suits instead of just ranking whatever pays the most, which is rarer than it should be in this space.
I want to be upfront: I am not pitching a product that competes with your affiliate picks. [Your Page Title] ([Your URL]) is a free resource that helps readers [What It Does, e.g. compare coverage terms before they buy], so it complements your recommendations and sends readers back to your links better informed rather than pulling them away.
It would fit as a further-reading line under [Section Name], or wherever you point readers who want to dig deeper. Tag it however your policy requires - since it earns me nothing, treat it purely on whether it helps your readers decide.
If it is not a fit, no problem at all - I know affiliate roundups are carefully balanced, and I would not want to upset that.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one short, friendly nudge when your first niche edit request to the travel editor went unanswered.
Subject: Re: [Original Subject]
Hi [First Name],
Just floating my earlier note back to the top in case it slipped by during a busy stretch - completely understand if updating [Article URL] is not the priority right now, especially heading into [Season or Busy Period, e.g. peak booking season].
Short version so you do not have to scroll back: [Your Page Title] ([Your URL]) would fit naturally in the [Section Name] section and fills the [Specific Gap] gap your readers keep asking about. It is not a booking link, so it would not touch any affiliate revenue on the page, and you can use any anchor and placement you like.
If now is not the time, or it is just not the right fit, tell me and I will happily stop chasing - no hard feelings at all. I would rather you feel comfortable saying no than get another email from me.
Either way, thanks for keeping that post current. It is one of the few in this niche travelers still genuinely rely on, which is exactly why I asked.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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