
Mobile SEO & Page Experience Template
Google indexes the mobile version of your site, so a strong mobile experience is no longer optional. This template walks you through a structured mobile-first audit covering responsive layout, usability, page-experience signals, content parity, and ongoing monitoring. Use the prompts to find and fix the issues that quietly hold your rankings and conversions back.
Responsive & Mobile-Friendly Audit
When to use: Use this when you want to confirm your pages actually render and adapt correctly on small screens before checking anything deeper.
Responsive & Mobile-Friendly Audit
The foundation of mobile SEO is a layout that adapts to any viewport. A single responsive codebase that serves the same URL and HTML to every device is the configuration Google recommends, because it removes the parity gaps that separate mobile and desktop versions can create.
Audit the essentials for [Page URL] on [Target Devices]:
· Confirm a correct viewport meta tag (width=device-width, initial-scale=1) so the page scales to the screen.
· Check that content reflows into a single readable column with no horizontal scrolling.
· Verify images and media are fluid and never overflow their container.
· Ensure CSS, JavaScript, and image files are crawlable (not blocked in robots.txt) so Google can render the page as users see it.
Document each failing element and the breakpoint where it occurs.
Deliverable: a prioritized list of responsive defects with the device, breakpoint, and a suggested fix for each.
 
Mobile Usability Check
When to use: Use this to catch the small friction points -- tiny tap targets, unreadable text, and overflow -- that frustrate mobile visitors.
Mobile Usability Check
Even a responsive page can be hard to use on a phone. Usability problems rarely break a page outright, but they raise bounce rates and quietly erode the engagement signals that matter. Review [Page URL] against the issues Search Console historically surfaces.
· Tap targets: buttons and links should be large enough and spaced apart so they are easy to press with a thumb without hitting a neighbor.
· Legible font size: body text should be readable without pinch-zooming; avoid fixed tiny pixel sizes.
· No horizontal scroll: content must stay within the viewport width on [Smallest Device].
· Forms & inputs: fields should be tappable, labeled, and use appropriate input types (email, tel, number).
Test with real fingers on a real device, not only an emulator.
Deliverable: a screenshot-backed usability report ranking each issue by how many key pages it affects.
 
Page Experience Signals
When to use: Use this to verify the page-experience signals Google references -- HTTPS, Core Web Vitals, and no intrusive interstitials.
Page Experience Signals
Page experience is a collection of signals Google considers, but treat it as a tiebreaker between comparable pages -- not a magic ranking boost. Great content still wins; page experience helps users (and you) when relevance is otherwise close. Audit [Page URL] across these areas:
· HTTPS: the page should be served securely with no mixed-content warnings.
· Core Web Vitals: review LCP (loading), INP (interactivity), and CLS (visual stability) using field data in Search Console's Core Web Vitals report.
· No intrusive interstitials: avoid pop-ups that cover the main content right as a visitor arrives from search.
· Safe, stable layout: elements should not jump as the page loads.
Capture both lab data (Lighthouse) and field data (real-user CrUX) so you fix what users actually feel.
Deliverable: a signal-by-signal scorecard with current values, targets, and the highest-impact fix.
 
Mobile Content & Parity
When to use: Use this to ensure your mobile version carries the same content, links, structured data, and metadata as desktop.
Mobile Content & Parity
Under mobile-first indexing, Google crawls and indexes the mobile version of your site. If your mobile page hides or strips out content that exists on desktop, that content may not be indexed at all. Compare the mobile and desktop versions of [Page URL] and check for full parity:
· Primary content: the same headings, body copy, and images appear on both versions.
· Internal links: mobile navigation and in-content links match desktop so crawl paths are preserved.
· Structured data: the same schema markup is present on mobile, with URLs matching the mobile version.
· Metadata: titles, meta descriptions, and robots directives are identical across versions.
Beware of accordions or tabs that omit content from the rendered HTML, and lazy-loaded sections that never load for the crawler.
Deliverable: a parity checklist flagging every element present on desktop but missing or reduced on mobile.
 
Intrusive Interstitials & Mobile UX
When to use: Use this to find pop-ups and overlays that block content for arriving mobile visitors and hurt the experience.
Intrusive Interstitials & Mobile UX
Interstitials that cover the main content immediately after a user arrives from search create a poor mobile experience and can work against you. The goal is to let visitors reach what they came for without fighting an overlay. Review [Page URL] for these patterns:
· Content-blocking pop-ups that appear on entry and hide the page behind them.
· Standalone interstitials the user must dismiss before reading anything.
· Above-the-fold ads or banners that push the real content off the first screen.
Reasonable, compliant uses are generally fine -- such as legally required cookie or age notices, and small, easily dismissed banners that use a modest amount of screen space.
Where you need to capture sign-ups, prefer inline forms or slim sticky bars over full-screen overlays.
Deliverable: an inventory of every overlay, its trigger, screen coverage, and a less intrusive alternative.
 
Test & Monitor
When to use: Use this to set up repeatable testing and ongoing monitoring so mobile issues are caught before they spread.
Test & Monitor
Mobile health is not a one-time fix -- new templates, scripts, and content can reintroduce problems. Build a repeatable workflow for [Site/Section] using current, supported tools.
1. Lab testing: run Lighthouse (in Chrome DevTools or PageSpeed Insights) for performance, accessibility, and best-practice checks per page type.
2. Field monitoring: watch the Core Web Vitals report in Google Search Console for real-user trends across mobile URLs.
3. Live inspection: use the URL Inspection tool to see how Google renders and indexes the mobile page.
4. Manual device checks: spot-check key pages on real phones each release.
Note that Google retired the standalone Mobile-Friendly Test tool, so rely on Lighthouse and Search Console reports instead.
Deliverable: a monitoring cadence with owners, tools, and thresholds that trigger a fix.
Free template from UNmiss · https://unmiss.com/templates/mobile-seo-and-page-experience-template
