
Local SEO Audit Checklist Template
Local search visibility depends on dozens of small, interlocking signals: an accurate Google Business Profile, consistent Name, Address & Phone (NAP) across the web, location-relevant on-page content, a steady flow of reviews, and citations on trusted directories. It is easy to lose track of what has been checked and what still needs attention. This Local SEO Audit Checklist template gives you a structured, repeatable framework to evaluate each area, record findings, and prioritize fixes. Use the six variants below to audit one focus area at a time, or work through them in sequence for a complete local SEO health check. Replace every bracketed field with details for the business you are auditing, then turn your findings into an action plan.
Google Business Profile Audit
When to use: Use this when you want to confirm a business's Google Business Profile is complete, accurate, and active, since it is central to map-pack visibility.
Google Business Profile Audit
Business:[Business Name]   Profile URL:[GBP Link]   Auditor:[Your Name]
Review the live profile and mark each item Pass, Fix, or N/A.
· Ownership & verification: profile is claimed and verified: [Status]
· Business name matches real-world signage, no added keywords: [Pass / Fix]
· Primary category is the most specific accurate option: [Category]
· Secondary categories reflect real services: [List]
· Address & service area are correct: [Notes]
· Phone & website match the site: [Pass / Fix]
· Hours current, including holiday hours: [Notes]
· Photos recent and high quality: [Count / Date]
· Services, attributes & description filled out: [Pass / Fix]
· Q&A monitored, answered, no spam: [Notes]
Priority fixes:[Top 3 Actions]
 
NAP Consistency & Citations
When to use: Use this to verify the business Name, Address, and Phone number are identical everywhere they appear online, since inconsistency confuses search engines and customers.
NAP Consistency & Citations Audit
Canonical NAP (the single correct version to match everywhere):
· Name:[Exact Business Name]
· Address:[Street, Suite, City, State, ZIP]
· Phone:[Primary Number]
Check each location for an exact match and log discrepancies.
· Website footer, contact, & location pages: [Match / Mismatch]
· Google Business Profile:[Match / Mismatch]
· Apple Maps & Bing Places:[Notes]
· Facebook & social profiles:[Notes]
· Major directories (Yelp, BBB, industry sites): [List Discrepancies]
· Duplicate listings found: [URLs]
Action plan: correct or claim each mismatch, request duplicate removals, and standardize formatting. Owner:[Name]   Due:[Date]
 
On-Page Local Signals
When to use: Use this to audit on-site elements that reinforce local relevance, including location pages, LocalBusiness schema, and locally focused keywords.
On-Page Local Signals Audit
Site:[Domain]   Target locations:[Cities / Regions]
Work through each on-page signal and note what needs improvement.
1. Title tags & H1s include the city or region where natural: [Pass / Fix]
2. Location pages exist for each office or service area, with unique content: [Page Count]
3. LocalBusiness schema present with name, address, phone, hours, & geo: [Implemented?]
4. NAP in the footer matches the canonical version: [Match / Mismatch]
5. Local keywords appear naturally in body copy & headings: [Notes]
6. Embedded map on contact or location pages: [Present?]
7. Internal links connect location pages to relevant services: [Pass / Fix]
8. Mobile & page speed are solid for local users: [Notes]
Top opportunities:[Prioritized List]
 
Reviews & Reputation
When to use: Use this to assess review volume, recency, ratings, and responses, all of which shape local trust and how customers perceive the business.
Reviews & Reputation Audit
Business:[Business Name]   Audit date:[Date]
Record current review health across the platforms that matter most.
· Google reviews: total count: [#], average rating: [Stars], newest review: [Date]
· Other platforms (Yelp, Facebook, industry sites): [Counts & Ratings]
· Recency: steady flow of recent reviews: [Yes / No]
· Owner responses: replies to positive & negative reviews: [% Responded]
· Tone of responses is professional & on-brand: [Pass / Fix]
· Recurring themes in feedback: [Strengths / Issues]
· Review-request process in place for happy customers: [Describe]
Action plan: respond to outstanding reviews, launch or refine a review-request workflow, and address recurring complaints. Owner:[Name]
 
Local Link & Citation Building
When to use: Use this to evaluate the business's local citations and links, and to find new directory and community opportunities that build local authority.
Local Link & Citation Building Audit
Business:[Business Name]   Industry:[Niche]
Where the NAP audit checks that your existing listings are consistent, this section is about earning new local authority: review your current local links, then list fresh directory, partner, and community opportunities.
· Core directories claimed & consistent (Google, Apple, Bing, Yelp, Facebook): [Status]
· Industry directories relevant to [Niche]: [Listed Where]
· Local directories (chamber of commerce, city, neighborhood sites): [Listed Where]
· Existing local backlinks from nearby businesses, news, or events: [List]
· Broken or outdated citations to fix: [URLs]
New opportunities to pursue:
1. [Directory or Partner 1]
2. [Directory or Partner 2]
3. [Sponsorship / Local Event]
Owner:[Name]   Target completion:[Date]
 
Local Rank Tracking & Reporting
When to use: Use this to set up and review how you track local search performance over time and report progress to stakeholders.
Local Rank Tracking & Reporting
Business:[Business Name]   Reporting period:[Month / Quarter]
Confirm your tracking setup and summarize this period's performance.
· Target keywords defined with local intent: [List]
· Target locations for tracking: [Cities / ZIPs]
· Tracking tool in use: [Tool Name]
· Map-pack visibility for priority terms: [Notes]
· GBP insights, calls, direction requests, website clicks: [Figures]
· Search Console, local queries & clicks: [Figures]
· Conversions from local traffic: [Figures]
Wins this period:[Summary]
Next steps:[Prioritized Actions]   Next review:[Date]
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