
Link Reclamation Email Template for Marketing Agencies
Use this template to reclaim links your agency has already earned but isn't getting credit for. When a marketing publication names your brand without linking, an editor drops a link during a redesign, or a roundup points to a dead case-study URL, these 6 emails ask for the fix politely and make saying yes a one-click job. Start with the mentions sitting on the highest-authority pages, and lead with gratitude rather than a demand.
Unlinked Mention
When to use: Ask a publication or blog that named your agency to turn that unlinked mention into a link.
Subject: Thanks for the mention in [Article Title]
Hi [First Name],
Thanks for including [Agency Name] in [Article Title] ([Their URL]). It's a genuinely useful piece on [Topic], and we appreciate the shout-out.
I noticed our name isn't linked. Would you be open to pointing it to [Your URL]? That gives readers who want our work on [Service or Case Study] a one-click path, and keeps the reference clean.
Totally your call, either way, thank you for the kind words.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Restore Lost Link
When to use: Reach out when a link you previously had was removed during an edit or site redesign.
Subject: A link that dropped off [Article Title]
Hi [First Name],
We really valued being cited in your piece [Article Title] ([Their URL]). While reviewing our references, I noticed the link to [Agency Name] seems to have come out, likely during a recent edit or redesign.
If it still fits the point you were making about [Subtopic], would you consider restoring it to [Your URL]? Happy to send the exact sentence and anchor text so it's a quick paste.
No worries at all if it no longer suits the article. Thanks for the great coverage.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Fix Broken Link
When to use: Flag a link that points to your old or dead URL and offer the current one.
Subject: Broken link on [Article Title]
Hi [First Name],
Quick heads-up on your article [Article Title] ([Their URL]): the link to [Agency Name] in the section on [Section] now lands on a dead page. We moved that content when we rebuilt our site.
The live version is here: [Your URL]. Swapping it in keeps that part of your post working for readers, and it takes about ten seconds.
Thanks for linking to us in the first place, and for keeping the article maintained.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Image Credit Link
When to use: Ask a site using your infographic or campaign visual to add a credit link.
Subject: Credit for the graphic on [Article Title]
Hi [First Name],
I spotted our [Infographic / Chart Name] in your post [Article Title] ([Their URL]). It's great to see it put to good use, and it fits your point on [Topic] well.
Would you mind adding a source credit linking back to [Your URL]? Something as simple as [Source: Agency Name] under the image works perfectly. I can send a higher-resolution file too if that's helpful.
Appreciate you featuring our work.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Data Citation Link
When to use: Reach out when a writer quoted your original benchmark or report without linking the source.
Subject: Source link for the stat you cited
Hi [First Name],
Thanks for referencing our finding on [Metric or Benchmark] in [Article Title] ([Their URL]). That number comes from our [Report Name].
Would you add a link to the source at [Your URL]? It lets your readers check the methodology and full dataset, which strengthens the point you're making. Happy to share the underlying figures if you'd like them.
Either way, thanks for the mention.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one brief, friendly nudge when your first reclamation email got no reply.
Subject: Re: [Original Subject]
Hi [First Name],
Just floating this back up in case it slipped by, inboxes get busy.
The short version: [Agency Name] is already mentioned in [Their Page or Article], and adding a link to [Your URL] would give readers an easy next step. If now isn't the time, no problem at all, just let me know and I'll leave it there.
Thanks again for your work on [Their Site].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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