
Influencer Outreach Email Template for Law Firms
When you want a legal creator, podcast, or local influencer to feature your firm, generic pitches get ignored or, worse, invite a bar complaint. These templates keep the ask educational, disclose sponsorship, and skip outcome promises.
Legal Creator or YouTuber Collab
When to use: Pitch a legal explainer YouTuber or short-form creator on a co-produced educational video, not a hard promo.
Subject: Collab idea for your [Topic] explainers
Hi [First Name],
I have been watching your channel for a while, and your breakdown of [Specific Video Title] did something most legal content never manages: it made a confusing area of law feel understandable without dumbing it down.
I am a [Practice Area] attorney at [Firm Name] in [City, State]. I would love to co-produce a short educational piece with you on [Concrete Topic, e.g. what to do after a rear-end collision] - I bring the accurate legal grounding and vet the script, you bring the storytelling and audience.
To be upfront: this would be a paid, disclosed collaboration marked [#ad], and it is educational, not a testimonial. I cannot promise viewers any outcome, and anything we publish would carry standard attorney advertising language your audience is used to.
If a co-created explainer sounds interesting, I will send a one-page brief and a couple of topic angles. No pressure either way - I just think our audiences overlap in a useful way.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Podcast Guest Pitch
When to use: Pitch yourself as a guest expert on a relevant podcast to explain a legal topic clearly for their audience.
Subject: Guest idea for [Podcast Name]: [Angle]
Hi [First Name],
I caught your episode with [Prior Guest] on [Episode Topic] and appreciated that you let the guest actually teach instead of just plugging their business. That is rare.
I am a [Practice Area] attorney at [Firm Name], and I think your listeners would get real value from an episode on [Concrete Listener Problem, e.g. what a non-compete really can and cannot enforce]. I would come to teach, not to sell - practical, plain-language guidance your audience can use.
A few angles I could cover: [Angle 1], [Angle 2], and the mistakes I see people make with [Common Mistake]. I would keep it general and educational, note that it is not legal advice for any specific situation, and skip anything that reads like a case-result promise.
Happy to record on your schedule and send listeners to a free resource rather than a sales pitch. Would an intro call this week work to see if it is a fit?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Local Micro-Influencer
When to use: Reach a local micro-influencer to raise community awareness of your firm through disclosed, low-key content.
Subject: Local collab - a [City] attorney reaching out
Hi [First Name],
I follow your [Platform] because you actually know [City] - your posts on [Local Thing They Cover] are the ones people forward to friends who just moved here.
I run [Firm Name], a [Practice Area] firm here in town. Rather than a salesy shoutout, I would love to sponsor a genuinely useful post - say, [Practical Local Angle, e.g. what to do in the first hour after a car accident on I-] - that helps your community and happens to introduce our firm.
Full transparency: it would be a paid, disclosed partnership tagged [#ad or #sponsored], and I would keep the content educational. As a law firm I cannot promise anyone a result, and the post would carry a short attorney advertising note - I will draft that part so it is painless for you.
If you are open to it, tell me your rate and what kind of sponsored content actually fits your feed. I would rather match your voice than hand you a script.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
LinkedIn Thought-Leader Collab
When to use: Invite a LinkedIn thought leader in a related field to co-author or cross-promote educational legal content.
Subject: Co-post idea on [Shared Topic]
Hi [First Name],
Your recent post on [Their Post Topic] hit my feed and I have been thinking about it since - especially your point about [Specific Point]. It overlaps directly with what founders and HR leaders ask me about.
I am a [Practice Area] attorney at [Firm Name], and I think a co-authored piece on [Concrete Topic, e.g. the legal side of classifying contractors vs employees] would land well with both of our audiences: your operational lens plus the legal guardrails.
I would keep my half strictly educational - general principles, not advice for any one company - and I would not frame it as a pitch or promise anyone an outcome. If we tag it as a collaboration where money changes hands, I will add the [#ad] disclosure so we are both clean on the rules.
Want me to sketch a shared outline we can trade edits on? Two or three sections, one clear takeaway each. Easy to publish on both our profiles.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Explainer Content Sponsorship
When to use: Sponsor a creator to produce a plain-language explainer on a legal topic your firm handles, disclosed as an ad.
Subject: Sponsoring an explainer on [Legal Topic]
Hi [First Name],
Your explainer format is exactly how people should learn about confusing topics - your video on [Existing Video] is the clearest thing I have seen on it, and I have sent it to clients.
I am a [Practice Area] attorney at [Firm Name], and I would like to sponsor an explainer on [Concrete Topic, e.g. how comparative fault affects an injury claim]. The deal: I fund the piece, I fact-check the legal accuracy so nothing is misstated, and you keep full creative control of the delivery.
Two guardrails I need to respect as a lawyer: it must be disclosed as sponsored with a clear [#ad] tag, and it stays educational - no promises about case results, no testimonial framing, and a short attorney advertising line on screen or in the description. I will supply that language.
If that structure works, reply with your sponsorship rate and turnaround, and I will send the topic brief plus the disclosure copy so you are not stuck guessing what compliance needs.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Co-Created Guide
When to use: Partner with a creator to co-build a downloadable guide or resource that serves their audience and links back.
Subject: Co-building a [Topic] guide with you
Hi [First Name],
Your audience clearly trusts you on [Their Niche] - the questions in your comments show people treat you as the person who actually explains things straight.
I am a [Practice Area] attorney at [Firm Name], and I would love to co-create a free, downloadable guide with you: [Working Title, e.g. The First-Time Renter's Guide to Lease Red Flags]. You shape the tone and examples for your audience; I write and verify the legal sections so every claim is accurate.
It would live on both a page you control and a resource page on our site, each crediting the other. To keep it clean, the guide stays educational rather than promotional, it will not guarantee any outcome, and if there is a paid arrangement we will disclose it clearly. Standard attorney advertising language goes on our copy, and I will handle drafting it.
If a co-created guide sounds worth it, I will send a short outline and the two or three sections I would own. We can trade drafts from there.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send a low-pressure nudge after an unanswered pitch, restating the educational angle and making it easy to say yes.
Subject: Re: [Original Subject]
Hi [First Name],
Just floating my earlier note back to the top of your inbox - no worries at all if the timing is off or it is not a fit.
Quick recap: I am a [Practice Area] attorney at [Firm Name], and I floated a disclosed, education-first collaboration on [Topic]. To be clear about what it is not: it is not a testimonial, it does not promise your audience any legal outcome, and any paid arrangement would be tagged [#ad] with the usual attorney advertising note - I draft that so it is zero hassle for you.
If you are open but busy, the easiest next step is a single reply with your rate and rough availability, and I will send the topic brief plus the disclosure copy so nothing lands on your plate. If it is a no, a one-word reply and I will happily stop cluttering your inbox - no follow-up after this one.
Either way, I will keep watching your work on [Their Niche] - it is genuinely some of the clearest content in your space, and I would rather have you as a peer than a missed pitch.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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