
Guest Post Outreach Template for SaaS Startups
You are a SaaS founder or marketer who wants a byline on a blog your buyers already read. These seven pitches lead with operator experience and shareable data, not hype, so busy editors reply fast.
SaaS or Tech Blog
When to use: Pitch a product-focused SaaS or tech publication with a specific, non-promotional teardown angle.
Subject: Guest post idea: how we cut [Metric, e.g. churn] without [Obvious Tactic]
Hi [First Name],
Your recent piece on [Article Topic] was one of the few I read that did not just repeat the usual playbook, so I wanted to pitch you directly instead of a form.
I run [Function, e.g. growth] at [Your Company], a [Category] SaaS at roughly [Stage / ARR band]. I would like to write a teardown of how we approached [Specific Problem] - the two things that worked, the one that quietly failed, and the dashboards we watched. It is a build log, not a promo: your readers get the real numbers and the decisions behind them, with our tool mentioned once at most.
I can share anonymized funnel and cohort data to back every claim, and I write my own drafts on your format and word count. Want a short outline before I invest the time?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Startup Media or Newsletter
When to use: Pitch a startup newsletter or media outlet a tight, contrarian founder story with a clear takeaway.
Subject: A founder story for [Newsletter Name]: [One-line Hook]
Hi [First Name],
I read [Newsletter Name] every [Day it ships] and noticed you favor sharp, specific founder stories over listicles, so here is one.
We are [Your Company], a [Category] startup at [Stage]. Eight months ago we bet on [Contrarian Decision] against the usual advice, and I can walk your readers through exactly what it cost us, what it returned, the internal pushback I got, and the week I nearly reversed the whole thing. The piece ends with a short checklist they can apply the same week, not a victory lap or a growth-hacking sermon.
I keep it to your length, drop no vendor name-drops, and bring the real before-and-after numbers I am comfortable publishing rather than rounded-up vanity metrics. If the angle fits, I can send three subject lines and a two-paragraph opening so you can judge the voice before committing. Would that help, or is there a topic gap you would rather I fill?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Industry Community Site
When to use: Pitch a practitioner community or forum blog a peer-level, tactical post that respects house rules.
Subject: Community post: [Tactical Topic], with the numbers
Hi [First Name],
I have been lurking in [Community Name] long enough to know the members here can smell a thin post, so I want to earn the slot, not spam it.
I lead [Function] at [Your Company], a [Category] SaaS, and would like to contribute a hands-on walkthrough of [Specific Workflow] - the exact steps, the tooling stack, the config that bit us in production, and the two edge cases that trip most teams up. I will write it peer to peer, cite my own testing and real dashboards rather than blog folklore, and skip the pitch entirely since the community would flag it anyway.
Happy to follow your contributor guidelines to the letter, add a repo or template readers can copy, and stay in the thread to answer questions after it goes live. Should I draft against your submission template, or would you prefer a short outline first so a mod can sanity-check the angle?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Founder or Operator Blog
When to use: Pitch a solo founder or operator blog a candid, lessons-learned essay that trades favors, not fluff.
Subject: Trading you a real lessons-learned post for [Blog Name]
Hi [First Name],
Fellow operator here. Your post on [Their Post] saved me a bad decision last quarter, so this is partly a thank-you and partly a pitch.
I run [Your Company], a [Category] SaaS at [Stage], and want to write the essay I wish I had read before [Milestone, e.g. our first enterprise deal] - what broke, the messy middle, the advice I ignored, and the one metric I now watch every morning. No polish for its own sake, no product plug; just the honest version other founders rarely publish, with the real numbers I am cleared to share.
Since you write solo, I will hand you a fully edited draft in your voice and formatting so it is close to publish-ready, and I will handle any edits fast. And if you ever want to run something on my site or swap audiences, the door is open. Want the working title and an opening paragraph to gauge fit?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Partner or Integration Blog
When to use: Pitch a complementary SaaS partner a co-marketing guest post built around your shared integration and users.
Subject: Co-marketing post: [Your Company] plus [Their Company] for our shared users
Hi [First Name],
We already share customers - our [Integration Name] integration with [Their Company] is live and getting real usage, which is why I am reaching out to your blog rather than cold.
I would like to write a guest post on your site showing how joint users run [Combined Workflow] across both tools, with a real setup walkthrough, the results one of our mutual customers saw, and clean screenshots from both products. It positions [Their Company] as the anchor and us as the complement, so the value lands on your readers first and reads as genuinely useful, not a swap for a swap's sake.
Happy to reciprocate with a matching post on our blog, cross-promote to both lists, and clear every claim and screenshot with your team before anything goes live. Want me to loop in your partnerships lead and send a shared outline plus a customer quote we can both sign off on this week?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Three Topic Ideas
When to use: Send three tailored, ready-to-write headlines so a busy editor can pick one without a discovery call.
Subject: Three guest post angles for [Blog Name], pick one
Hi [First Name],
I know editors are drowning in vague pitches, so here are three specific, ready-to-write angles for [Blog Name]. Say the word and I start drafting.
1. How we rebuilt [Onboarding / Activation] and moved [Metric] - the full teardown with our real funnel and cohort data.
2. The [Number] pricing experiments we ran at [Stage], which ones flopped, and the packaging we finally kept.
3. Building a [Category] SaaS without a sales team: the exact self-serve motion, the tooling, and the leaks we plugged, warts and all.
All three lead with operator experience and shareable numbers, mention no product, and hit your usual length and format. Which one fits your editorial calendar best, or should I shape a fourth angle around a specific gap you are trying to fill this quarter? Say the word and I will send an outline for your pick within two days.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Nudge a non-reply once, add a fresh proof point, and give an easy out without any pressure.
Subject: Re: Guest post idea for [Blog Name]
Hi [First Name],
Quick nudge on the guest post angle I sent last week about [Original Topic] - I know launch weeks and full inboxes both win over pitches, so no pressure at all.
Since then we closed the data on [New Result], which would make the piece even more concrete for your readers and gives me a second set of real numbers to work from. Same terms as before: I write the full draft in your format and word count, cite only figures I am cleared to publish, keep it product-free, and turn around edits quickly.
If it is a fit, just reply with a yes and I will send an outline this week, shaped to whatever section or series you are building out. If the timing or angle is off, a one-line no is completely fine and I will not keep chasing you or reshuffling the pitch. Thanks either way for the work you put into [Blog Name]; it is a genuinely useful read for founders like me, and I would rather earn the slot than nag for it.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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