
FAQ Page & People-Also-Ask Template
A great FAQ page does two jobs at once: it removes friction for buyers by answering their actual questions, and it gives search engines clean, quotable Q&A that can surface in People Also Ask and featured snippets. This template walks you from question research through snippet-ready answers, on-page and standalone FAQ structures, correct FAQPage schema, and an ongoing refresh routine so your answers stay accurate and keep earning visibility.
Mine Real Questions
When to use: Start every FAQ with questions people actually ask instead of guessing.
Source questions from real demand
Never invent FAQs from your own assumptions. Pull questions people are genuinely searching and asking, then group them by intent.
· People Also Ask: search your [Primary Keyword] and expand each PAA box; every click reveals more related questions.
· Autocomplete: type your topic plus who, what, why, how, can, is, and does into the search bar and record the suggestions.
· Support tickets & chat logs: your [Support Inbox / CRM] is the richest source of true buyer doubts and objections.
· Sales & reviews: note repeated pre-sale questions and complaints from [Review Sites].
· Search Console: mine query data for question-shaped terms you already rank for.
1. Collect: gather 30-50 raw questions for [Topic].
2. Cluster: merge duplicates and group by stage (awareness, evaluation, support).
3. Prioritize: keep questions with clear intent and real volume; cut the rest.
Aim for a tight set that maps to genuine decisions, not a padded list.
 
Answer Format for Snippets
When to use: Write answers that can be lifted into featured snippets and PAA.
Lead with a concise answer, then expand
Search engines quote the cleanest, most direct response. Structure every answer so the first lines stand alone.
· Direct first: open with a self-contained answer of roughly 40-60 words that resolves the question completely.
· Use the question's key terms naturally: work the core terms from [Question] into the answer where they fit the sentence, so the topic is clear without repeating or padding the phrasing.
· Then detail: follow with context, caveats, examples, or steps for readers who want depth.
· Plain language: avoid jargon; write the way a customer would explain it to a friend.
· Question as a heading: mark each visible question as a real heading (an H2 or H3 phrased as the question) and structure the FAQ section around those question headings, since snippet and PAA selection rely on this clear question-and-answer pairing.
1. Draft: write the 40-60 word answer for each question.
2. Trim: remove hedging like generally and it depends from the opening line.
3. Format: use a short list or numbered steps when the answer is naturally a sequence, since those win snippets too.
One question, one focused answer. Don't bury the response under marketing copy or force several questions into a single block.
 
On-Page FAQ Section
When to use: Add an FAQ block to a product or service page to address objections.
Place an FAQ near the decision point
On a product or service page, the FAQ section handles last-minute objections that block a purchase, right where the buyer feels them.
· Position: put the FAQ below pricing or the main offer on [Page Name], above the final call to action.
· Focus: answer conversion blockers, not generic info, covering [Shipping / Returns / Setup / Support].
· Limit: keep it to 5-8 high-impact questions so the page stays scannable.
· Accessible markup: if you use an accordion, ensure answers are present in the HTML and expandable by keyboard, not hidden from crawlers.
1. List objections: ask your [Sales Team] for the top reasons deals stall.
2. Answer plainly: resolve each with a direct, honest response.
3. Link out: point deeper questions to [Full Policy Page] instead of bloating the section.
The goal is to reassure and convert, while feeding search engines tightly themed Q&A about the offer.
 
Standalone FAQ / Help Page Structure
When to use: Organize a dedicated FAQ or help center that scales.
Structure a help page that scales
A standalone FAQ or help page collects questions that span the whole product or brand. Organize it so users find answers fast and search engines understand the topics.
· Categories: group questions into clear sections like [Getting Started / Billing / Account / Troubleshooting].
· On-page navigation: add a jump-link menu or anchored table of contents at the top.
· Question headings: make every visible question a real heading (an H2 or H3 worded as the question) and build the section structure from those question headings, so the page is skimmable and search engines can pair each question with its answer.
· Search & escalation: include a search box and a clear path to [Contact Support] for unanswered questions.
1. Map categories: sort your question set into 4-8 logical groups.
2. Order by frequency: place the most-asked questions first within each group.
3. Cross-link: connect answers to related [Guides / Docs] for fuller detail.
Treat the help page as a living hub. For very large libraries, consider splitting popular topics into their own indexable pages.
 
FAQPage Schema Setup
When to use: Add FAQPage structured data correctly and within current Google rules.
Mark up Q&A that match the page
FAQPage structured data describes the questions and answers on your page. It must mirror what visitors actually see, and you should understand its current limits.
· Match visible content: every marked-up question and answer must appear, word for word, in the visible page; never mark up hidden, fake, or promotional Q&A.
· Eligibility reality: Google now shows the FAQ rich result only for well-known authoritative government and health sites, so most pages won't earn the rich result, though the content still helps users and can win featured snippets and PAA.
· Use the right schema.org types and properties: add JSON-LD in the page head or body that follows the schema.org FAQPage vocabulary exactly, so the markup is valid.
The schema.org vocabulary to use
A valid FAQPage uses these specific schema.org types and properties; map each visible question and answer onto them.
1. @type FAQPage: the top-level object is typed as FAQPage.
2. mainEntity: set the FAQPage's mainEntity property to a list of Question items, one per visible question.
3. @type Question: type each item in that list as Question.
4. name (on Question): put the full visible question text in each Question's name property.
5. acceptedAnswer: give each Question an acceptedAnswer property.
6. @type Answer: type each acceptedAnswer as Answer.
7. text (on Answer): put the full visible answer text in each Answer's text property.
Make every acceptedAnswer match word for word
The text value of each acceptedAnswer must contain exactly the same content as the visible answer on the page, with nothing added, removed, or reworded.
· Identical content: each acceptedAnswer's text must say precisely what the visitor sees, so the markup and the page match word for word.
· Lists need escaped HTML: if the visible answer uses a list or other formatting, the text value must hold the escaped HTML of that markup (for example, &lt;ul&gt; and &lt;li&gt; written as escaped entities) so the structured data reproduces the same markup the reader sees.
· Or keep it simple: to avoid escaping, write your answers as plain prose with no embedded markup, then the text value is just that sentence or two and stays easy to maintain.
Generate and validate before publishing
This editor can't display a raw code block, so don't try to hand-write the JSON-LD here. Produce and check the final markup with proper tools instead.
· Generate it: build the final JSON-LD with a schema generator, such as UNmiss's schema markup generator, feeding in your finalized visible Q&A.
· Validate it: before publishing, run the output through Google's Rich Results Test and the Schema.org validator to confirm it is error-free and eligible.
· Then publish: only add the validated JSON-LD to [Page] once both tools report no errors.
1. Write content first: finalize the visible Q&A before adding markup.
2. Generate JSON-LD: use a schema generator to create one Question (with its name and acceptedAnswer of @type Answer and text) per question, each matching the visible text exactly.
3. Validate: test with Google's Rich Results Test and the Schema.org validator, then check Search Console for errors after publishing.
Use schema for accurate description and future eligibility, not as a guaranteed shortcut to rich results.
 
Maintenance & Refresh
When to use: Keep FAQ answers accurate and competitive over time.
Keep answers accurate and current
FAQs decay as products, prices, and policies change. A stale answer erodes trust and rankings, so schedule deliberate upkeep.
· Review cadence: audit every FAQ on [Page] at least quarterly, and immediately after any policy or product change.
· Watch new questions: mine fresh PAA and support tickets, then add questions that have started trending.
· Prune: remove or merge questions that no longer apply so the page stays focused.
· Sync schema: whenever you edit visible Q&A, update the matching FAQPage markup so they never drift apart.
1. Check performance: use Search Console to find questions losing impressions or clicks.
2. Rewrite weak answers: tighten the opening 40-60 words on underperformers.
3. Log changes: note edits and dates in [Content Tracker] for accountability.
A maintained FAQ compounds in value, staying useful to buyers and quotable for search.
Free template from UNmiss · https://unmiss.com/templates/faq-page-seo-template
