
Expert Roundup Outreach Email Template for Marketing Agencies
Agency owners and marketing specialists field pitches all day, so a roundup invite has to respect their time and lead with one specific question. These six templates run from the first expert invite through the go-live share-and-link request, each tailored to real agency topics like retention, pricing, and channel performance. Fill in the bracketed fields, keep one clear ask per email, and only request a link when the finished piece genuinely helps their audience.
Initial Expert Invite
When to use: Invite an agency owner, SEO lead, or paid-media specialist to contribute a short quote to a roundup you are assembling.
Subject: Inviting you to our [Roundup Topic] agency roundup
Hi [First Name],
I'm putting together a roundup on [Roundup Topic, e.g. how agencies keep clients longer] for [Your Publication], and your take on [Their Post or Talk, e.g. retainers or SEO] is exactly the perspective I want readers to hear.
Would you answer one question: [The Question, e.g. what most improved your client retention?] Two or three sentences is plenty, and I'd run it with your name, agency, headshot, and a link back to [Their Site].
The piece will feature [Number] agency owners and marketing leads alongside names like [Peer Example], and I expect it to reach the [Reader Type, e.g. founders scaling a services business] who follow us. I can't promise where it will rank, but I'll send you the live link the day it publishes.
Deadline is [Date], and I'm glad to trim your answer for flow. Interested?
Best,
[Your Name]
[Title, Agency]
[Email / Website]
 
"One Quick Question" Short-Form Invite
When to use: Send a genuinely tiny ask, a single question with a reply-here answer, when you want the highest possible response rate.
Subject: One question, 2 minutes: [Topic] for agencies
Hi [First Name],
I'll keep this genuinely short. I'm compiling an agency roundup and would love your take on a single question:
[The Question, e.g. which channel is quietly driving your best client leads right now?]
That's the whole ask, reply here with two or three sentences whenever you get a minute. I'll credit you with your name, [Title] at [Agency], and a link to [Their Site].
No call, no doc to open, no formatting on your end. Just hit reply. If [Date] is tight, say so and I'll hold your spot for the next edition.
Thanks either way,
[Your Name]
[Title, Agency]
[Email / Website]
 
VIP / Influencer Invite
When to use: Reach out to a well-known agency or marketing voice whose inclusion raises the credibility of the whole roundup, with maximum deference to their time.
Subject: Would love your voice in our [Roundup Topic] roundup, [First Name]
Hi [First Name],
Your [their work, e.g. column on Search Engine Land or your newsletter] has shaped how a lot of us run our agencies, mine included, so I won't pretend this isn't a bit of a reach.
I'm assembling a roundup on [Roundup Topic] and your perspective would genuinely raise the bar for everyone featured. If you're open to it, I'd ask one question: [The Question]. A few sentences is all I need.
To make it frictionless: I'll send the question in whatever format suits you, work around your schedule, and happily quote something you've already published if that's easier. Full credit, headshot, and a link to [Their Site], of course.
No pressure at all if the timing's off. Either way, thank you for what you share with this industry.
Best,
[Your Name]
[Title, Agency]
[Email / Website]
 
Go-Live Notification (Share & Link)
When to use: Tell a contributor the roundup is published, send the link, and ask them to share it and link where it genuinely fits.
Subject: You're live in our [Roundup Topic] agency roundup
Hi [First Name],
Thank you again for contributing, the roundup on [Roundup Topic] is now published, and your point about [Their Point] is one readers will remember. Here's the link: [Live URL].
Your quote runs with your name, [Title] at [Agency], your headshot, and a link to [Their Site], exactly as promised.
If it's useful, I'd be grateful if you shared it, a post on [Platform, e.g. LinkedIn] or a line in [Their Newsletter] would help it reach more of the [Reader Type] who'd benefit. And if it fits naturally, a link to it from [Relevant Page on Their Site] would mean a lot. Entirely your call, and no worries if it's not a fit.
I'll gladly return the favor whenever I can send people your way.
Best,
[Your Name]
[Title, Agency]
[Email / Website]
 
Follow-Up Nudge
When to use: Send one short, respectful nudge when the initial invite goes unanswered, restating the single question and making it easy to say yes.
Subject: Re: [Roundup Topic] agency roundup, still room for you
Hi [First Name],
Floating my note back up in case it slipped past, I know how fast an agency owner's inbox fills.
Quick recap: I'm running a roundup on [Roundup Topic] and would love a two-or-three-sentence answer to [The Question], credited with your name, agency, and a link to [Their Site]. Contributors so far include [Peer Example], and your angle on [Their Expertise] would round it out.
To make it easy, here's all I'd need: [The Question, restated in one line]. Reply here and you're in.
If now's not the time, a one-line no is completely fine and I won't keep chasing. And if someone else on your team is a better fit, point me their way.
Deadline's [Date]. Thanks either way, [First Name].
Best,
[Your Name]
[Title, Agency]
[Email / Website]
 
Thank-You + Link Request
When to use: A few weeks after publishing, thank the contributor and make an optional ask to link to the roundup from a relevant page on their site.
Subject: Thank you, and one small ask
Hi [First Name],
Now that the [Roundup Topic] roundup has had a few weeks to settle, I wanted to say a proper thank you. Your contribution pulled real weight: [specific, e.g. it's the quote people screenshot most].
One small, no-pressure ask. If the piece has been useful to your clients or readers, would you consider linking to it from [Relevant Page on Their Site, e.g. your blog or resources page]? It's earning steady traffic, and a mention there would help the right [Reader Type] find it, and help both of us.
Only if it genuinely fits your site, of course. I'd never want a link that doesn't serve your audience.
Either way, I'd be glad to feature you again or contribute to anything you're building. Just say the word.
Thanks again,
[Your Name]
[Title, Agency]
[Email / Website]
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