
Digital PR Pitch Email Template for Marketing Agencies
Pitching press for clients means a journalist is judging your client's credibility and your agency's in the same breath, so the angle has to be real and the source checkable. These templates pitch reporters on a client's behalf, data studies, expert commentary, timely reactions, and exclusives, without the inflated stats and thin hooks that get an agency's emails auto-filtered.
Client Data Study Pitch
When to use: Offer a reporter first look at a client's proprietary data, with a documented method and a named expert to quote.
Subject: New data from [Client Brand]: [Headline Finding]
Hi [First Name],
I handle press for [Client Brand] at [Agency Name], flagging that up front. I saw your recent piece on [Specific Topic] and this may fit the [Beat] you cover.
[Client Brand] analyzed [Dataset Size and Source, e.g. 30,000 anonymized bookings from their platform, Jan to Jun 2026] and found [one or two concrete findings, no rounding away the method]. The headline number is [Key Stat], and it moved most among [Segment].
The full method is written up so you can see exactly how each metric was defined and what was excluded, and [Analyst or Client Expert Name, Title] will walk you through the caveats on the record. It is aggregated and anonymized, the client's own first-party data, not a scraped or resold set, and there is no product pitch buried in it.
Want the data pack and method note? I can send both today, no embargo unless you need one.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email / Phone]
 
Client Expert Commentary Offer
When to use: Put a client's credentialed spokesperson on a reporter's radar as a fast, quotable source for their beat.
Subject: A [Beat] source for you: [Client Brand]'s [Role]
Hi [First Name],
Not pitching a specific story today, just putting a source on your radar, and being clear that I represent [Client Brand] through [Agency Name]. Their [Spokesperson Name] is [Title, e.g. head of X] with [Years] years in [field].
They are strong on [two or three specific subjects] and give plain-English answers, not marketing lines. They will flag when something is general context versus a firm claim, and they will not overstate a number to make a headline, which keeps your copy clean.
A couple of places they have been quoted: [Outlet or Topic] and [Outlet or Topic], I can send links so you can judge the fit. If a [Topic] story comes up on a tight turnaround, reach out and I will get you an attributable quote fast, usually same day. No obligation, and no strings if you only need them once.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email / Phone]
 
Trend Reaction or Newsjacking
When to use: React fast to breaking news with a client expert ready to comment inside the news window, with no invented stats.
Subject: Reaction ready from [Client Brand] on [Today's News Event]
Hi [First Name],
With [The News Event] breaking today, [Client Brand]'s [Spokesperson, Title], [Name], has a short, on-the-record reaction on what it means for [Affected Group]. I run PR for them at [Agency Name], so I can get you straight to [Name].
Two lines you can use right now: [One sharp, attributable quote]
Context they can expand on if useful: [the concrete angle, e.g. what changes first for the people affected], grounded in [why they actually know, e.g. the client works in this space daily]. Nothing speculative dressed up as fact, and no numbers we cannot stand behind.
They can take a call or go on camera in the next hour if that helps you hit deadline. Useful for your coverage today? Reply and I will connect you right away.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email / Phone]
 
Client Survey Exclusive
When to use: Offer one outlet an embargoed exclusive on a client's survey, with sample size, dates, and method disclosed up front.
Subject: Exclusive from [Client Brand]: how [Group] is handling [Topic]
Hi [First Name],
I manage press for [Client Brand] at [Agency Name]. They ran a survey of [Sample Size][Respondent Description] in [Fielding Dates] via [Panel or Method], and the results on [Topic] stood out enough that I wanted to bring them to you first.
Top-line: [one or two findings]. There is a clear split by [demographic cut] that has not been reported elsewhere. I would like to offer you the full report under embargo until [Date, Time, Time Zone] before it goes wider.
You will get the full tables, exact question wording, sample composition, and margin of error, so your desk can vet it properly rather than trust a press-release number. I will put the client's analyst on a call to confirm any figure before you publish. Want the embargoed pack? I will send it once you confirm the embargo works, and I will not shop the same exclusive to a competing outlet.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email / Phone]
 
Multi-Client Source Roster
When to use: Introduce a reporter to a curated roster of expert sources across your agency's clients for future stories.
Subject: A few vetted expert sources for your [Beat] stories
Hi [First Name],
I place sources for several brands at [Agency Name], and rather than pitch one story, I want to give you a short, honest roster you can call on when a [Beat] story breaks fast.
3 you might use: [Name, Title at Client A] on [topic]; [Name, Title at Client B] on [topic]; and [Name, Title at Client C] on [topic]. Each is a real practitioner, each answers plainly, and I will always tell you which client a source represents so there are no surprises in your copy.
No story attached and no obligation, just a list to keep on file. When you need a quick attributable quote on any of these, reply and I will connect you the same day, usually within the hour. If a topic here is not your beat, tell me and I will not send it again.
Best,
[Your Name]
[Title, Agency Name]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one polite nudge on a client pitch with a fresh, timely hook and an easy way to say no.
Subject: Re: [Original Subject]
Hi [First Name],
Quick nudge on the [data, survey, or commentary] I sent last week for [Client Brand], in case it slipped past on a busy news day. No worries if it did.
One thing that may make it timely: [fresh hook] ties directly into it, and the client's [Spokesperson] can speak to that on the record. I can also pull a short, checkable figure from the same dataset to anchor a piece, method note included.
To keep it easy: if it is not right for your beat, just reply no and I will stop cluttering your inbox. If it is close, tell me what would make it work and I will adjust. And if there is a [Topic] angle you are chasing right now, point me at it and I will see which of our clients actually fits.
Thanks for reading this far, no need to reply if it is a no.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email / Phone]
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