
Digital PR Pitch Email Template for Healthcare
You have a health story to pitch, but medical editors and consumer-health reporters are wary of hype and unproven claims. These seven pitches hand journalists an accurate angle, a credentialed source, and citable material.
Original Data or Survey Study
When to use: Offer a reporter first look at an exclusive health study with a documented method and a named clinician to vet it.
Subject: New data: [Headline Finding, e.g. how far patients travel for specialist care]
Hi [First Name],
I saw your recent piece on [Specific Topic They Covered] and thought this might fit the [Consumer Health / Patient Access] beat you write for.
We analyzed [Dataset Size and Source, e.g. 30,000 de-identified appointment records, Q1 to Q2 2026] and found [One or Two Concrete Findings, stated as the data supports, no causal leap]. The pattern was strongest among [Segment, e.g. patients in rural counties or a specific age band].
The full method is written up so you can check exactly how we defined and measured each variable, including the sample window, what we excluded, and the comparison group. Everything is aggregated and de-identified, nothing that identifies a single patient, and it is our own operational data rather than a scraped set. [Clinician Name, Credential, e.g. MD, MPH] reviewed the findings and is available on the record to confirm the caveats.
To be clear, this is descriptive data, not a treatment claim, and I would not push it past what the numbers show. Want the data pack and the method note? I can send both today, no embargo unless you need one.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Expert Clinician Source Offer
When to use: Position a credentialed clinician as a go-to source for accurate, plain-English commentary on recurring health stories.
Subject: A clinician source for your [Beat, e.g. mental health / nutrition] stories
Hi [First Name],
I am not pitching a specific story today, just putting a credible source on your radar for when you need one fast. [Clinician Name] is a [Credential and Specialty, e.g. board-certified cardiologist] with [Years] years treating [Patient Population].
They are strong on [Two or Three Specific Subjects, e.g. blood-pressure basics, statin questions, heart-health myths] and give plain-English answers grounded in current guidelines, not marketing lines. They will cite the evidence they are drawing on, flag where the science is still unsettled, and will not make treatment or cure claims, which keeps your copy clean on a health topic.
A couple of recent examples of where they helped: [Outlet or Topic] and [Outlet or Topic]. I can send links and their credentials so you can judge the fit yourself.
If a [Topic] story comes up on a tight turnaround, reach out and I will get you an accurate, attributable quote, usually same day. No obligation, and no strings if you only need us once.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Accurate Newsjack Reaction
When to use: React fast to a breaking health story with a clinician who adds careful, non-alarmist context in the news window.
Subject: Careful context on today's [Health Story, e.g. new obesity-drug study]
Hi [First Name],
With [The Breaking Story or Newly Published Study] getting a lot of coverage today, our [Specialty] clinician, [Name, Credential], can add context that keeps the story accurate rather than scary.
Two lines you can use right now: [One Sharp, Attributable, Non-Alarmist Quote]
Some context they can expand on if useful: what the [study / finding] actually shows versus how it is being framed, who it applies to, and what it does not prove yet. They can point to the primary source and the limitations, so your piece is not built on a single headline number.
They will keep it measured, avoid fear-mongering and any personal treatment advice, and note when patients should simply talk to their own doctor, so nothing on your page overstates the science. They can take a call or go on camera in the next hour if that helps you hit deadline.
Useful for your coverage today? Reply and I will connect you straight away.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Awareness Day or Seasonal Hook
When to use: Tie a health story to an awareness month, flu season, or a screening reminder so it lands in a planned package.
Subject: For your [Awareness Month / Flu Season] coverage
Hi [First Name],
As [Awareness Day / Screening Season] approaches on [Date], readers look for practical, trustworthy guidance, and I have something concrete for your [Seasonal Package]. I noticed you ran a version of this last [Year or Season], so I have kept it in the same spirit.
Our [Credential, e.g. registered dietitian / oncology nurse], [Name], can walk your audience through [Specific, Evidence-Based Angle, e.g. what a screening actually involves / signs worth acting on] in a few tight bullets you can quote or build a Q and A around. Each point is grounded in current guidance and cites where it comes from, not filler.
It stays educational and general, so it does not cross into diagnosing or prescribing, and we can note plainly that individual situations differ and readers should consult their own clinician. No product plug, no cure or outcome promises, and no scare tactics to drive urgency.
Would this slot into your [Awareness Month] plans? Happy to tailor the examples to your audience and send it whenever suits your schedule.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Exclusive Report or Whitepaper
When to use: Give one outlet an embargoed first look at a research report with sample, dates, and method disclosed up front.
Subject: Exclusive: our report on [Health Topic, e.g. rural access to mental-health care]
Hi [First Name],
We compiled a report on [Topic] drawing on [Data Sources and Dates, e.g. 12 months of claims data plus a survey of 2,000 patients], and the findings stood out enough that I wanted to bring them to you first.
Top-line: [One or Two Findings, framed exactly as the evidence supports]. There is also a clear pattern by [Cut, e.g. region or coverage type] that has not been reported elsewhere. I would like to offer you the full report under embargo until [Date and Time, Time Zone] before it goes to anyone else.
You will get the full method, the exact definitions, the sample and its limits, and the peer-reviewed or primary sources we relied on, so your desk can vet it properly rather than taking a summary on trust. Our [Clinical Reviewer, Credential] is happy to join a call to confirm any figure and flag what the data does not establish before you publish.
Want the embargoed pack? I will send it once you confirm the embargo works, and I will not shop the same exclusive to a competing outlet.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Infographic or Data Asset
When to use: Offer a reporter a clean, accurate health visual they can embed and credit, with the underlying data attached.
Subject: A ready-to-embed chart on [Health Topic]
Hi [First Name],
Your piece on [Topic] could pair well with a visual, so I built one you are welcome to use: [What the Graphic Shows, e.g. how wait times vary by region]. It is clean enough to drop straight into an [Explainer / Roundup] without redesign.
It is free to embed with a simple credit and link back to the source page, and I am attaching the underlying data table plus the primary sources so your team can verify every figure before it runs. Each data point is labeled with its source and date, the axis is not truncated to exaggerate a trend, and the framing sticks to what the numbers show rather than implying a health outcome they do not.
If it helps, our [Clinician or Analyst, Credential] can confirm how each number was pulled and review the labels for accuracy, and I can add or drop a series to match the exact point you are making.
I can send it as a static image plus the raw numbers, or resize it to your template. Want me to send it over?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one polite, low-pressure nudge that adds a fresh, timely hook and makes it easy to say yes or no.
Subject: Re: [Original Subject]
Hi [First Name],
Quick nudge on the [Data / Report / Clinician Offer] I sent last week, in case it slipped past on a busy news day. No worries if it did.
One thing that may make it more timely: [Fresh Hook, e.g. the awareness week starting Monday / a new guideline update] ties directly into it, and our [Clinician] can speak to that accurately on the record. If it is useful, I can also pull a short, checkable figure from the same dataset to anchor the piece, method note and primary source included.
To make this easy: if it is not right for your beat, just reply no and I will stop cluttering your inbox, no hard feelings. If it is close but not quite, tell me what would make it work and I will adjust. And if there is a [Topic] angle you are actually chasing right now, point me at it and I will see what we have that fits, without overstating anything.
Either way, thanks for reading this far, and no need to reply if the answer is a no.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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