
Digital PR Pitch Email Template for Finance
You have a finance story to pitch, but personal finance editors and business reporters are buried in vague, numbers-free spam. These seven pitches hand journalists a real angle and a checkable source, so you earn coverage on merit.
Original Data or Study Pitch
When to use: Offer a reporter first look at proprietary finance data with a documented method and a named analyst they can quote.
Subject: New data: [Headline Finding, e.g. average APR on new credit cards]
Hi [First Name],
I saw your recent piece on [Specific Topic They Covered] and thought this might fit the [Personal Finance / Markets] beat you write for.
We analyzed [Dataset Size and Source, e.g. 40,000 anonymized loan applications from our platform, Q1 to Q2 2026] and found [One or Two Concrete Findings, no rounding away the method]. The headline number is [Key Stat], and it moved most among [Segment, e.g. borrowers under 30 or in a specific region].
The full method is written up so you can check exactly how we defined and measured it, including the sample window, what we excluded, and the base rate we compared against. [Analyst Name, Title] is available to walk you through the caveats on the record. This is aggregated and anonymized, nothing that identifies a single user, and it is our own platform data rather than a scraped or resold set.
Want the data pack and the method note? I can send both today. No embargo unless you need one, and no product pitch buried inside it.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Newsjacking or Timely Reaction
When to use: React fast to a rate decision, CPI print, or market move with an economist ready to comment within the news window.
Subject: Reaction ready on today's [Fed / BoE / ECB] decision
Hi [First Name],
With [The Central Bank][holding / cutting / raising] rates to [Level] today, our [Chief Economist / Head of Research], [Name], has a short reaction on what it means for [Mortgage Borrowers / Savers / Small Business Lending].
Two lines you can use right now: [One Sharp, Attributable Quote]
Some context they can expand on if useful: how this shift lands for [Specific Group, e.g. anyone remortgaging this year], and what usually changes first, from [Savings Rates / Variable Loan Costs]. [Name] works with these numbers daily, so the take is grounded, not guesswork.
They can go on camera or take a call in the next hour if that helps you hit deadline. I will keep it strictly on the consumer impact and steer clear of anything that reads as a forecast, a market call, or advice, so nothing on your page crosses the YMYL line.
Useful for your rate coverage today? Reply and I will connect you straight away.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Expert Commentary Offer
When to use: Position a credentialed spokesperson as a go-to source for recurring personal finance and markets stories.
Subject: A finance source for your [Beat, e.g. retirement / debt] stories
Hi [First Name],
I am not pitching a specific story today, just putting a source on your radar for when you need one fast. [Spokesperson Name] is our [Title, e.g. CFP and Head of Advice] with [Years] years working directly with [Client Type].
They are strong on [Two or Three Specific Subjects, e.g. HSA strategy, credit-score repair, first-time-buyer costs] and give plain-English answers, not marketing lines. They will always flag when something is general education versus individual advice, and they will not make return or savings promises, which keeps your copy clean on the YMYL side.
A couple of recent examples of where they helped: [Outlet or Topic] and [Outlet or Topic]. I can send links so you can judge the fit yourself.
If a [Topic] story comes up on a tight turnaround, reach out and I will get you an attributable quote fast, usually same day. No obligation, and no strings if you only need us once.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Survey or Report Exclusive
When to use: Give one outlet an embargoed exclusive on a finance survey with sample size, dates, and method disclosed up front.
Subject: Exclusive: how [Group, e.g. Gen Z] is handling [Money Topic]
Hi [First Name],
We ran a survey of [Sample Size][Respondent Description] in [Fielding Dates] through [Panel / Method], and the results on [Topic] stood out enough that I wanted to bring them to you first.
Top-line: [One or Two Findings]. There is also a clear split by [Demographic Cut, e.g. income band or age] that has not been reported elsewhere. I would like to offer you the full report under embargo until [Date and Time, Time Zone] before it goes to anyone else.
You will get the full tables, the exact question wording, the sample composition, and the margin of sampling error so your desk can vet it properly rather than taking a press-release number on trust. I am happy to put our analyst on a call to confirm any figure before you publish.
Want the embargoed pack? I will only send it once you confirm the embargo date works for you, and I will not shop the same exclusive to a competing outlet.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Seasonal Angle
When to use: Tie a finance story to tax season, new-year money resolutions, or a rate cycle so it lands in a planned package.
Subject: For your [Tax Season / New Year money] coverage
Hi [First Name],
As [Filing Deadline / January budgeting season] approaches, readers are searching for practical help, and I have something concrete for your [Seasonal Package]. I noticed you ran a version of this last [Season], so I have kept it in the same spirit.
Our [CPA / Advisor], [Name], can walk your audience through [Specific, Actionable Angle, e.g. deductions people miss / how to reset a savings plan after the holidays] in a few tight bullets you can quote or build a Q and A around. Each point is something a reader can actually do this [Season], not filler.
It is educational and general, so it stays on the right side of the advice line, and we can note plainly that rules and numbers vary by individual situation. No product plug, no return or savings promises, nothing that would put your desk on the hook for a YMYL claim.
Would this slot into your [Season] plans? Happy to tailor the examples to your audience and send it over whenever suits your schedule.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Infographic or Asset Offer
When to use: Offer a reporter a clean, sourced finance visual they can embed and credit, with the underlying numbers attached.
Subject: A ready-to-embed chart on [Finance Topic]
Hi [First Name],
Your piece on [Topic] could pair well with a visual, so I built one you are welcome to use: [What the Graphic Shows, e.g. how savings rates moved across the last four rate decisions]. It is clean enough to drop straight into a [Explainer / Roundup] without redesign.
It is free to embed with a simple credit and link back to the source page, and I am attaching the underlying data table so your team can verify every figure before it runs. Each data point is labeled with its source and date, and the axis is not truncated to exaggerate a move, so nothing here overstates the story or trips a fact-check.
If it helps, our analyst can confirm how each number was pulled, and I can add or drop a series to match the exact point you are making.
I can send it as a static image plus the raw numbers, or resize it to your template. Want me to send it over?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Send one polite, low-pressure nudge that adds a fresh hook and makes it easy to say yes or no.
Subject: Re: [Original Subject]
Hi [First Name],
Quick nudge on the [Data / Survey / Commentary] I sent last week, in case it slipped past on a busy news day. No worries if it did.
One thing that may make it more timely: [Fresh Hook, e.g. next week's CPI print / the new tax-year threshold] ties directly into it, and our [Spokesperson] can speak to that on the record. If it is useful, I can also pull a short, checkable figure from the same dataset to anchor the piece, method note included.
To make this easy: if it is not right for your beat, just reply no and I will stop cluttering your inbox, no hard feelings. If it is close but not quite, tell me what would make it work and I will adjust. And if there is a [Topic] angle you are actually chasing right now, point me at it and I will see what we have that fits.
Either way, thanks for reading this far, and no need to reply if the answer is a no.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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