
Collaboration Outreach Email Template for Fitness
Fitness collaboration outreach earns links when you pair with a complementary business that shares your members without competing for them, and when you keep every claim honest. These templates pitch studios, coaches, nutrition and wellness blogs, and brands, worded to avoid guaranteed results or medical claims.
Complementary Studio Cross-Referral
When to use: Pair with a non-competing studio or gym (for example, yoga and strength, or a PT clinic) to cross-refer members and swap resource-page links.
Subject: Sending members your way, want to make it official?
Hi [First Name],
Half my members ask me where to go for [their specialty, e.g. mobility and recovery], and I already point them to [Their Studio] because it is the best fit in [area]. We are not competing, your [their focus, e.g. yoga and recovery] complements my [your focus, e.g. strength training], so a real partnership just formalizes what is already happening.
The simple version: you add [Your Gym] to your resources or partners page at [Page URL], I add [Their Studio] to mine, and we send warm referrals both directions. Two honest links, two happier sets of members.
I will keep my write-up about what you actually do well, and I will not promise anyone results, weight loss, or a fix for an injury, that is not my lane and it would not be honest. I would ask you to keep mine grounded the same way.
Want me to draft the blurb I would use for you so you can see the tone first?
Best,
[Your Name]
[Title, Gym / Studio]
[Email / Phone]
 
Nutrition and Wellness Blog Co-Content
When to use: Contribute training content to a nutrition or wellness blog in exchange for a credited, reciprocal link.
Subject: A training section to pair with your nutrition posts?
Hi [First Name],
Your post on [their topic, e.g. protein for beginners] is exactly the practical, no-hype nutrition writing people actually need. Training is the other half of that conversation, and I would like to contribute the part I know well without stepping on yours.
I would write a contributed section on [topic, e.g. how to start strength training safely as a beginner], credited with my name and a link back to [Your Gym]. In return, I would ask for a link to the finished piece or a relevant page on my site, since your readers would genuinely use it.
I will keep it practical and honest, no guaranteed results, no weight-loss promises, and a clear note that readers should check with a doctor before starting if they have any concerns. I am not a medical or nutrition professional, and I will write inside my lane. That keeps your blog credible too.
Want me to send an outline first?
Best,
[Your Name]
[Title, Gym / Studio]
[Email / Phone]
 
Supplement or Apparel Brand Partnership
When to use: Propose an honest co-marketing partnership with a supplement or apparel brand, with mutual promotion and links.
Subject: Co-marketing idea for [Their Brand] and [Your Gym]
Hi [First Name],
My members already ask about [category, e.g. good recovery gear or a clean protein], and [Their Brand] keeps coming up because your [product] is genuinely good. That is the kind of partnership worth making real, rather than a random discount code nobody trusts.
The idea: we co-produce something useful for the same audience, a [format, e.g. guide, class series, or member perk], and we each promote it with a link back to the partner, you on your brand or stockist page, me on my site. If a member perk or honest partner code fits, great, but the link and the shared audience are the real value.
I will only recommend what I would actually use, and I will not make health or performance claims about your product, I will point people to your own labeling and any evidence you provide. I would ask you to keep any mention of my gym grounded the same way.
Want me to send the outline of what I would build?
Best,
[Your Name]
[Title, Gym / Studio]
[Email / Phone]
 
Coach and Dietitian Bundle
When to use: Team up with a registered dietitian or nutritionist to offer a combined program and cross-link on each other's sites.
Subject: Pairing my coaching with your nutrition work?
Hi [First Name],
Clients constantly ask me about food, and honestly the best thing I can do is send them to a qualified [their role, e.g. registered dietitian] instead of guessing. Your approach to [their focus, e.g. sustainable habits over crash diets] is exactly the kind I trust, which is why I am reaching out.
What I have in mind: a combined offer where you handle the nutrition side and I handle the training, each of us staying strictly in our lane. We list the pairing on both sites with a link to each other, and refer clients back and forth when they need the other half.
I will keep every claim honest, no guaranteed results, no promised weight loss, and no advice from me that belongs to a nutrition professional. I would ask the same restraint on your end for the training side. Clients trust partnerships that respect those boundaries.
If you are open to it, I will send a rough outline of how the referral and the cross-links would work.
Best,
[Your Name]
[Title, Gym / Studio]
[Email / Phone]
 
Co-Hosted Community Challenge
When to use: Co-host a local wellness event, workshop, or challenge with a partner and cross-promote it with links on both sides.
Subject: Co-hosting a [event, e.g. spring wellness challenge] together?
Hi [First Name],
People in [area] stick with fitness far better when it feels like a community, and both of our audiences already overlap on that. Your work with [their audience or event] made me think we could put on something genuinely fun together.
I would like to co-host a free [format, e.g. workshop, class, or multi-week challenge]: you bring [their part, e.g. the nutrition talk or the recovery session] and I bring [your part, e.g. the training sessions]. We each promote it to our own people, and we both get a link, you on my events page and site, me on yours.
The framing stays supportive, not results-driven. We will not promise anyone a transformation, a number on the scale, or a cure for anything, and we will remind participants to train within their own limits. Events that inform and include earn trust, and the links that follow are the honest kind.
If you are in, I will send a date, an outline, and cross-promo copy for each side.
Best,
[Your Name]
[Title, Gym / Studio]
[Email / Phone]
 
Soft Follow-Up
When to use: Send a light, respectful nudge when a partner has not replied to your first fitness collaboration pitch.
Subject: Quick follow-up on the partnership idea
Hi [First Name],
Just floating my earlier note back up. Running a [gym / studio / practice] means the day disappears fast, so I would rather be easy to ignore than one more person chasing you.
The short version: a simple two-way partnership between [Your Gym] and [Their Business], a link and a warm referral each way, aimed at the same members we both already serve. No fees, no guaranteed results, no pressure, and you keep full control over any copy that touches your site.
Since my first note, I put together [new asset, e.g. a draft blurb or a short event outline] so you can judge the fit without any homework on your end. Happy to send it whenever you have a minute.
If the timing is off or it is just not for you, a one-line no is completely fine and I will not chase it. And if after your busy season is better, tell me when and I will circle back then.
Either way, thanks for what you do for people in [area].
Best,
[Your Name]
[Title, Gym / Studio]
[Email / Phone]
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