
Collaboration Outreach Email Template for Dental
You want links and referrals from partners who share your audience, not a one-off guest post. These emails open co-marketing with complementary specialists, dental brands, study clubs, and local businesses, centered on mutual patient value.
Complementary Specialty Referral
When to use: Propose a mutual referral-resource link with a complementary specialist like an orthodontist or oral surgeon.
Subject: A referral link between [Your Practice] and [Their Practice]
Hi [First Name],
We are a general practice in [City] and we already send patients your way for [the procedure you refer out, e.g. implant surgery or aligner-complex ortho]. Your work has always come back clean, so I would like to make that relationship visible to patients on both sides.
The idea is simple: I add you to our [Trusted Specialists] resource page, and you add us to your [Referring Dentists] or general-care list. Each link helps a real patient find the right care, and both pages earn a relevant, in-context mention.
No exclusivity, no fee, and nothing that touches patient records, just two credible practices pointing to each other where it genuinely helps. If our care philosophy is a fit on your end, I would be glad to send our page copy and a short blurb you can edit freely.
Worth setting up? I can draft both mentions this week.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Dental Brand Co-Marketing
When to use: Pitch a dental product, supply, or lab brand on co-created content that links back to both of you.
Subject: Co-marketing idea for [Brand Name] and [Your Practice]
Hi [First Name],
We use [the product or lab service] in daily practice, and our patients ask real questions about it that your site does not fully answer yet. That gap is a good reason for us to make something together.
Proposed piece:
[Co-content headline]: a practical, patient-facing explainer on [what the product does and what to expect], with our chairside perspective and your product detail side by side.
You publish it on your resource hub with a link to our practice, we publish a companion post linking to your product page, and we both share it to our lists. Everything stays accurate and avoids outcome or guarantee claims: I would run any clinical wording past you before it goes live, and never expose patient information.
If your team is open to co-content, I can send a full outline and the sourcing we would use.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Patient-Education Co-Content
When to use: Offer to co-create accurate, plain-language patient-education content with reciprocal links to both sites.
Subject: Co-writing a patient guide with [Their Organization]
Hi [First Name],
Your page on [procedure or condition] explains things clearly without alarming patients, which is rarer than it should be. We publish for patients in [City] and I think a co-created piece would be stronger than either of us writing it alone.
Idea:
[Shared headline]: a reviewed, plain-language guide to [what to expect with a treatment or condition], written at a reading level patients can follow and cited to primary or association sources.
We each host a version, credit and link the other as co-author, and cross-share it. I would keep it free of diagnostic and outcome claims, tell readers to consult their own dentist, and have a clinician on our side review before publishing. No patient details would ever appear in it.
Would your team want to co-author this? I can send a draft outline with references.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Local Wellness Cross-Promotion
When to use: Propose a cross-promotion with a complementary local health or wellness business that shares your community audience.
Subject: A local cross-promotion between [Your Practice] and [Their Business]
Hi [First Name],
We are a dental practice a few blocks from [Their Business] in [City], and we serve a lot of the same neighborhood families. Since [nutrition, sleep, pediatric care, or general wellness] and oral health overlap more than people realize, cross-promoting makes sense for both of us.
What I have in mind:
· We each add the other to a [Local Partners] or community-resources page, with a real in-context link.
· We co-write one short, useful post on [a topic that bridges both practices] and share it to each list.
No fees and no patient information involved, just two local businesses sending our neighbors to people we trust. If this fits how you work, I will draft the partner blurb and a post outline for your review.
Open to it? Happy to grab a quick call.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Study Club or CE Event Partner
When to use: Partner with a local study club or CE event organizer on a co-hosted event and reciprocal event-page links.
Subject: Co-hosting a study-club session with [Your Practice]
Hi [First Name],
I have attended a few [Study Club or CE Series Name] sessions and the one on [recent topic] was genuinely useful for our clinical team. I would like to help put on the next one rather than just attend.
Proposal:
[Session or event title]: a co-hosted session on [a clinical or practice-management topic], with [our practice or a clinician on our team] presenting or co-sponsoring.
On the promotion side, your event page links to us as a co-host and our events page links to the session, so both sites gain a natural, relevant mention. We would cover [what you can contribute: venue, a speaker, refreshments, or sponsorship]. Everything stays about the CE value for attendees, with no product pitching from the podium.
Would a co-hosted session fit your calendar? I can send dates and a proposed agenda.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Resource Page Mutual Cross-Link
When to use: Ask a partner organization to add each other to community or resources pages for mutual, in-context links.
Subject: Adding each other to our resource pages
Hi [First Name],
We keep a [Community Resources] page for patients in [City], and [Their Organization] is exactly the kind of trusted name our patients ask about for [what they do]. I would like to list you there.
If it is a fit, I would ask for the same in return: a mention of our practice on your [Local Resources or Partners] page. Both links would be genuinely useful to the people reading each page, not padding, and both sit in real context rather than a link dump.
To make it easy, I can send a short, editable blurb and the exact URL for you to link, then add your listing on our end the same day. No fees, no exclusivity, and nothing that touches patient data, just two names our shared community already trusts, pointing to each other where it helps.
Would this work for you? I will send our draft listing the moment you say go, and you can edit or trim anything before it publishes.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up (one gentle nudge)
When to use: Send one brief, low-pressure nudge about a week after a collaboration pitch that has not received a reply.
Subject: Re: A collaboration between [Your Practice] and [Their Organization]
Hi [First Name],
Floating my note from last week back up in case it slipped by. I know a full patient schedule leaves little time for the inbox.
Quick recap: I proposed [the collaboration, e.g. a mutual resource-page link or a co-written patient guide] between our two teams. It costs nothing, involves no patient information, and points our shared audience to people we each trust.
If a lighter version fits better, I am glad to start small:
· Just the cross-link: we each add the other to a resources page and leave co-content for later.
· One short post: a single co-written piece on [a shared topic] we both share.
If the timing is simply off, just say so and I will step back, no more follow-ups after this. Either way, thanks for the work you do for patients in [City].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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