
Blogger Outreach Template for SaaS Startups
You run a SaaS startup and want bloggers your buyers trust to cover your product, not just run a guest article. These seven emails cover reviews, best-tools roundups, comparison pages, integrations, and link insertions, so real coverage compounds.
Honest Product Review Request
When to use: Offer a SaaS or productivity blogger free extended access for an honest, no-strings review with full disclosure.
Subject: Free [Plan Name] access for an honest review of [Your Product]?
Hi [First Name],
Your review of [Product They Reviewed] was the one that actually walked through setup instead of rewriting the marketing page, so you are exactly the kind of blogger I want looking at what we built.
I run [Your Company], a [Category] tool for [Target User]. I would like to give you a free [Plan Name] account for [Duration, e.g. 6 months] so you can put it through real work, then write whatever you honestly find - including the rough edges. No approval over your copy, no required rating, and please disclose the free access however your audience expects.
If it helps, I will hand you a five-minute quickstart, sample data, and a direct line to me for questions. Want me to spin up an account so you can try it before you decide whether it is worth a post?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Best-Tools Roundup Inclusion
When to use: Ask the owner of an existing best SaaS tools listicle to add your product with a specific reason it fits.
Subject: One more tool for your [Best X Tools] list
Hi [First Name],
Your roundup of the best [Category] tools at [Post URL] still ranks for a reason - it is one of the few that explains who each pick is actually for, not just a logo wall.
I think [Your Product] earns a spot next to [Existing Tool on the List]. The short version: we are built for [Specific Use Case or Team Size], and the one thing reviewers keep calling out is [Concrete Differentiator], which none of your current picks cover. I can send a two-line blurb in your existing format, a fresh logo, and a free account so you can verify the claim yourself before adding us.
No pressure to rewrite the piece - even a single line under the right section would help your readers find a fit they are missing. Would you consider it, or is there a bar I need to clear first?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Alternatives or Comparison Add
When to use: Request inclusion in an alternatives-to-competitor or comparison post with an honest, reader-first angle.
Subject: A fair addition to your [Competitor] alternatives page
Hi [First Name],
Your [Competitor] alternatives post at [Post URL] keeps sending people to solid options, so I want to make the case for one more rather than argue you should knock anyone off.
We built [Your Product] for the people who leave [Competitor] specifically because of [Real Reason, e.g. per-seat pricing or a missing feature]. I am not going to pretend we win on everything - [Competitor] is stronger at [Honest Weakness of Yours] - but for readers who care most about [Your Strength], we are a genuine fit. I can give you a comparison table, a free account to fact-check every row, and screenshots for the section.
If it is useful to your readers, I would be grateful for the add. Either way, thanks for keeping that page honest instead of turning it into an affiliate dump.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Integration Co-Feature Pitch
When to use: Propose a joint post or mention around a live integration to a partner SaaS blogger who serves shared users.
Subject:[Your Product] plus [Their Product] - a real integration your readers can use
Hi [First Name],
Our [Integration Name] integration with [Their Product] is live and getting real usage, which is why I am writing your blog and not a generic partnerships alias.
I would love a co-feature that shows shared users how to run [Combined Workflow] across both tools - a real setup walkthrough, clean screenshots from each product, and the outcome a mutual customer saw. You stay the anchor and we are the complement, so the value lands on your audience first. This can be a short mention in an existing post, a fresh how-to, or a spot in your integrations directory, whatever fits your calendar.
I am happy to reciprocate with coverage on our side, cross-promote to our list, and clear every screenshot with your team first. Want me to send a one-page outline and a customer quote we can both stand behind?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Launch or Changelog Mention
When to use: Pitch a notable launch or feature to a newsletter or reviewer for a short mention or a roundup update.
Subject: Worth a line in [Newsletter or Blog Name]? We just shipped [Feature]
Hi [First Name],
You cover new [Category] releases better than most, and usually before the big outlets, so I wanted you to have this early rather than reading it in a press release.
This week [Your Company] shipped [Feature], which lets [Target User] finally [Concrete Benefit] without [Old Painful Workaround]. It matters for your readers because [Why It Is Different from What Exists]. I am not asking for a full review - a one-line mention in your next issue, or an update to your [Relevant Roundup], would be plenty.
If you want to see it live, I will set up a free account and a 60-second demo clip so you can judge it in a minute. Should I send those over, or is there a detail your readers would want me to confirm first?
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Link Insertion Into Existing Post
When to use: Get a relevant resource added into an already-published post where it genuinely helps the reader.
Subject: A resource that fits your [Post Topic] article
Hi [First Name],
I was rereading your post on [Post Topic] at [Post URL] - still the clearest explanation of [Specific Point] I have found, which is why I am reaching out.
In the section where you mention [Sentence or Subheading], readers usually hit the next question: [The Gap]. We published [Your Resource Title] at [Your URL] that answers exactly that with [What It Adds, e.g. a free tool or a step-by-step]. It is not a sales page, so it would sit naturally in that paragraph and save your readers a search.
If it fits, a single in-context link would be great - and if you would rather I suggest the exact anchor and sentence, just say so and I will keep it to one clean line. Either way, thanks for keeping that piece current.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Ongoing Relationship Follow-Up
When to use: Nurture an ongoing blogger relationship after first contact, add value, and keep the door open long term.
Subject: Following up - and something useful either way
Hi [First Name],
Circling back on the [Review or Roundup] conversation from [Timeframe]. No rush at all - I would rather build a real relationship than chase a single link, so this is as much a check-in as a follow-up.
A couple of things that might help regardless of timing: we just shipped [New Feature or Data] that touches a topic you cover, and I am always glad to be a quick source or hands-on demo if you are writing about [Their Beat]. Your free account is still open, so kick the tires whenever it suits you. If a mention, a comparison spot, or an integration piece ever makes sense down the line, I will make it painless on my end.
If now is not the moment, a one-line note is plenty and I will not keep nudging. Thanks for the work you put into [Blog Name] - it is a genuinely useful read for the people we build for.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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