
Blogger Outreach Template for Healthcare
Health and wellness bloggers guard their readers' trust, and readers act on what they publish, so every pitch has to earn the mention honestly. These seven emails reach reviewers, roundup curators, and creators for reviews, quotes, resource mentions, and ongoing collaboration. Each one keeps claims clinician-reviewed, spells out FTC disclosure for gifted or sponsored content, promises no cures or guarantees, and never invents a statistic.
Product or Service Review Request
When to use: Offer a blogger a free sample or trial in exchange for an honest, independent review, with disclosure spelled out up front.
Subject: An honest review of [Product or Service] for [Blog Name]?
Hi [First Name],
I read your review of [Related Product They Covered] and trust the way you test things before you recommend them, so I wanted to offer you [Product or Service] to try. We make [one plain sentence on what it is and who it helps].
The offer is simple and no strings are attached to it:
· A free [sample, unit, or trial length], yours to keep and test on your own schedule.
· An honest review, whatever you conclude. A critical write-up is fine by us and we will not ask for edits.
· Whatever product facts you need, each one reviewed by our [clinician title, e.g. registered dietitian or licensed physician] so you can quote us with confidence.
Two things I want to be clear on. Because this is a gifted product, please add an FTC disclosure so your readers know it. And we make no medical claims: [Product or Service] supports [general wellness use] and does not treat, cure, or prevent any condition.
Want me to ship one out? Just send the best address and I will handle the rest.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Best-Of Roundup Inclusion
When to use: Ask a blogger to consider your product for an existing best-of or comparison roundup they already published.
Subject: One more option for your [Best X for Y] roundup
Hi [First Name],
Your roundup on [Best X for Y] is the piece I send people who ask me where to start, because you compare on the criteria that actually matter to [reader type, e.g. new parents or people managing blood sugar].
I think [Product or Service] earns a spot next to the ones you listed, and here is the honest case:
· What it does:[one plain sentence on the core benefit].
· Where it fits your criteria:[the specific column or test it stands out on, e.g. price, ingredients, or ease of use].
· Who it is not for:[an honest limitation, so your comparison stays fair].
Every spec here has been reviewed by our [clinician title], so you can cite it as accurate. To keep it clean for your readers: we make no treatment or cure claims, and I am happy to send a unit for hands-on testing (with an FTC disclosure) if you would rather try before you rank it.
No pressure either way. If it is not a fit for the list, I still owe you thanks for a genuinely useful piece.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Clinician Quote or Contribution Offer
When to use: Offer a credentialed clinician quote a blogger can drop into a post that needs a trustworthy source.
Subject: A clinician quote for your post on [Topic]
Hi [First Name],
Your post on [Topic] covers a question readers get a lot of bad information about, so I wanted to offer you a credentialed source to strengthen it. [Full Name, Credential, e.g. MD or RDN] practices [specialty] and can speak to this accurately.
Here is a quote you can drop in as-is, medically reviewed and ready:
"[One clear, accurate sentence on the topic, written for a general reader, with no cure or guarantee language]"
Attribute it to [Full Name, Credential], [Title] at [Company or Practice]. Everything here reflects general education, not personal medical advice, and I have kept it free of any claim to treat or cure a condition so it holds up for your audience.
If it helps, [Full Name] can add a second angle, clarify a common myth on [subtopic], or answer a follow-up question by email. A short bio and headshot are ready for the credit line whenever you need them.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Data or Resource Mention
When to use: Offer an original guide or study worth citing when a blogger's post would be stronger with a real source.
Subject: A source you might find useful for [Post Title]
Hi [First Name],
I came across your post on [Topic] while researching the same subject. You explain [specific point they made] clearly, and it made me think our [guide, survey, or report] on [Resource Topic] could give your readers a deeper reference.
What it is and why it is solid:
· What we produced:[a plain description, e.g. a survey of 500 patients or a clinician-written guide].
· How it was reviewed: checked by our [clinician title] for accuracy before we published it.
· Where it fits your post:[the exact section it supports].
The link is here if you want to look: [URL]. Every figure is our own real data, sourced and dated, so there is nothing invented for you to vet. If a mention feels right, wonderful. If not, I hope the reference is still handy for your own work.
Happy to walk you through the methodology or pull a specific stat for you on request.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Link Insertion Suggestion
When to use: Suggest adding your resource to a specific spot in a blogger's existing post where it genuinely helps readers.
Subject: A quick addition for your [Post Title] article
Hi [First Name],
I was reading [Post Title] and got real value from the section on [Section Topic]. One thought: where you mention [the exact phrase or point in their post], readers often want a next step, and our [resource type] on [Resource Topic] answers exactly that.
Here is the specific suggestion so you can judge it in seconds:
· Where: the paragraph on [location in the post].
· What to add: a link to [URL], described however you see fit.
· Why it helps your readers:[the concrete thing they learn or can do next].
The resource is clinician-reviewed and makes no treatment or cure claims, so it is safe to point your audience to. This is only a suggestion, not a favor I am owed. If it does not improve the piece, please skip it with no hard feelings.
Either way, thanks for keeping that article current. It is a genuinely good resource.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Ongoing Collaboration or Ambassador
When to use: Propose a longer-term relationship with a blogger you have already worked with once or who clearly fits the brand.
Subject: A longer-term collaboration with [Blog Name]?
Hi [First Name],
Since [the past mention, review, or exchange], I have kept reading your work on [Beat, e.g. gut health or postpartum recovery], and your approach lines up with how we think about [Category]. I would like to explore working together on more than a one-off.
What a collaboration could look like, shaped around what suits you:
· [Idea one, e.g. a recurring column or a quarterly product test]
· [Idea two, e.g. early access to new products for honest reviews]
· [Idea three, e.g. co-created guides your readers can use]
A few ground rules I want stated plainly, because they protect your credibility. You keep full editorial control and can be critical. Every sponsored or gifted piece carries a clear FTC disclosure. And nothing we publish claims to treat or cure a condition, since all our health content is clinician-reviewed.
If the idea appeals, I would love a short call to hear what a fair arrangement looks like on your end. If the timing is off, no worries at all.
Best,
[Your Name]
[Title, Company]
[Email / Phone]
 
Soft Follow-Up
When to use: Nudge a blogger once, gently, when your first email got no reply, without adding pressure.
Subject: Following up on [Product, Quote, or Resource]
Hi [First Name],
Circling back on my note about [the offer, e.g. a review sample or a clinician quote] for [Blog Name]. Inboxes get full, so I wanted to float it up once in case it slipped by.
Quick recap so nothing is buried:
· What I offered:[the sample, quote, or resource].
· No strings:[e.g. honest review, keep the product, no edits requested].
· The safeguards: clinician-reviewed facts, a clear FTC disclosure on anything gifted, and no cure or treatment claims.
If it is a fit, just reply and I will send whatever you need. If not, a one-line no is completely fine and I will not follow up again. I would rather leave your inbox clear than keep nudging.
Thanks either way, and thanks for the work you put into [Blog Name].
Best,
[Your Name]
[Title, Company]
[Email / Phone]
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