
Blogger & Roundup Outreach Template
Bloggers and roundup curators get pitched constantly, and most pitches get ignored because they lead with the ask instead of the value. This template gives you six ready-to-edit outreach scripts, from contributing an expert quote to following up, each built to show the writer why featuring you helps their audience first. Personalize the bracketed fields, keep one soft ask per message, and disclose any gifted or paid arrangement up front.
Expert Roundup Contributor Pitch
When to use: Offer a concise, quotable expert answer for a roundup post the blogger is assembling or regularly publishes.
When to use
Send this when a blogger has put out a call for contributors, or runs recurring expert roundups in your niche and you can add a genuinely useful answer.
Subject: A quote for your [Topic] roundup, [First Name]
Hi [First Name],
I saw you're gathering expert answers for your piece on [Roundup Topic] & would love to contribute. Your last roundup on [Previous Roundup] was one of the clearest I've read on the subject.
Here's a ready-to-paste answer to your question, kept tight so it slots in cleanly:
[Your Name], [Title] at [Company]:[2-3 sentence quote with one concrete, specific insight]
Happy to trim, expand, or swap the angle if it helps the flow. A headshot and short bio are ready whenever you need them.
Either way, looking forward to the finished roundup.
Best,
[Your Name]
[Title], [Company]
[Email] | [Website]
 
"Include My Tool/Resource in Your List" Pitch
When to use: Ask a curator to add your tool, guide, or resource to an existing list or best-of post where it genuinely fits.
When to use
Use this when you find a published list or resource page your offering belongs on, and you can point to the exact gap it fills for their readers.
Subject: A possible addition to your [List Title]
Hi [First Name],
Your roundup of [List Title] is a resource I keep coming back to. The section on [Specific Section] is especially useful.
I noticed it doesn't yet cover [Gap or Use Case]. We built [Your Tool/Resource] for exactly that, and it might round out the list for readers who need it:
· [Key benefit #1, specific]
· [Key benefit #2, specific]
No pressure at all, only if you feel it earns a spot. I'm glad to write a one-line description in your format so it's zero work on your end.
Thanks for keeping that list so well maintained.
Best,
[Your Name]
[Company] | [Website]
 
Collaboration / Guest Content Pitch
When to use: Propose a guest post, co-created piece, or content swap that brings the blogger fresh material for their audience.
When to use
Send this when you can offer original content (a guest article, data, or a co-authored piece) that matches the blog's voice and fills a topic their readers want.
Subject: Guest piece idea for [Blog Name], [First Name]
Hi [First Name],
I've been reading [Blog Name] for a while: your post on [Specific Post] shaped how I think about [Topic].
I'd love to write an original guest piece for your readers. A few angles I could cover in depth:
1. [Headline idea #1]
2. [Headline idea #2]
Each would be exclusive to [Blog Name], fact-checked, and written in your style guide. I can include original examples or screenshots so it's not a rehash of what's already out there.
Would any of these be a fit? Happy to send a full outline first.
Best,
[Your Name]
[Title], [Company]
[Email] | [Website]
 
Product-for-Review Pitch to a Blogger
When to use: Offer a blogger free, no-strings access to your product for an honest review, with clear FTC disclosure.
When to use
Use this when a blogger reviews products in your category and you're comfortable with an honest, independent verdict. Always disclose the gift.
Subject: Free access to [Product] for an honest review?
Hi [First Name],
Your hands-on reviews stand out because you actually test things: your write-up on [Reviewed Product] was refreshingly candid.
I'd like to offer you free access to [Product] to try at your own pace. To be clear: there are no conditions on your verdict, and you're free to publish whatever you genuinely think, or nothing at all.
If you do cover it, I'd just ask that you disclose the gifted access per FTC guidelines, and mark any link to us as sponsored/nofollow.
Want me to set up an account? Just send the email to attach it to.
Thanks for keeping reviews honest.
Best,
[Your Name]
[Title], [Company]
[Email] | [Website]
 
Newsletter / Feature Pitch
When to use: Pitch a newsletter writer or feature editor on a story, resource, or update worth sharing with their subscribers.
When to use
Send this when you have something timely or genuinely useful for a newsletter's subscribers: a new resource, a free tool, or a noteworthy update.
Subject: Might fit a future issue of [Newsletter Name]
Hi [First Name],
[Newsletter Name] is a rare one I read top to bottom. Last week's note on [Recent Issue Topic] was a standout.
I thought this might suit your readers: we just [launched / published / released: what it is]. In short, [one sentence on what it does and who it helps].
It's free and there's nothing to sign up for, so it's easy for subscribers to act on. If it's a fit for an upcoming issue, I'm glad to send a ready-to-paste blurb in your usual format and a direct link.
No worries if it's not right for now, just keep doing what you do.
Best,
[Your Name]
[Company] | [Website]
 
Follow-Up
When to use: Send one polite, value-adding nudge after an initial pitch goes unanswered, without guilt-tripping.
When to use
Use this 5-7 business days after your first email when there's been no reply. Keep it short, add a small new value, and make this your final follow-up.
Subject: Re: [Original Subject Line]
Hi [First Name],
Floating my note back to the top in case it slipped by. I know your inbox is busy.
Quick recap: I offered [one-line summary of the original ask/value]. To make it even easier, here's [a new useful add: a draft blurb, a stat, a link] you can use as-is.
If now isn't the right time, no problem at all. I won't keep nudging. And if there's a better person on your team to reach, point me their way and I'll take it from there.
Thanks either way, [First Name].
Best,
[Your Name]
[Title], [Company]
[Email] | [Website]
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