
Backlink Request Email Template for Marketing Agencies
When you build links for clients, every email carries two reputations, yours and theirs, so it has to be upfront about who you represent and lead with value the editor can verify. These templates request links on a client's behalf, resource adds, mention fixes, roundups, and guest pieces, without the volume tactics that get an agency's whole domain list blacklisted.
Client Unlinked Mention to Link
When to use: A publication named your client but did not link them; ask, on the client's behalf, to make the mention a link.
Subject: Quick fix on your [Topic] piece, [Client Brand] is mentioned but not linked
Hi [First Name],
I handle SEO for [Client Brand] at [Agency Name], so I am reaching out on their behalf, wanted to be upfront about that. Thanks for including them in [Article Title], the part on [Topic] was a good call.
The mention is not linked, though, so readers who want to look [Client Brand] up have to go searching. Would you add a link on it? The right page is [Exact URL], where readers get [what is there, e.g. the guide or product you referenced]. The existing anchor works, or whatever reads naturally to you.
It is a small edit that makes the piece more useful. Happy to send a screenshot of exactly where the mention sits so it is a 5-second fix on your end. Thanks again for covering them.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email]
 
Client Resource Page Add
When to use: Pitch a client's page or tool for an industry resources page, disclosing that you represent them.
Subject: A [Client's Category] addition for your [Topic] resources page
Hi [First Name],
I run link building for [Client Brand] at [Agency Name], flagging that up front so you know where this is coming from. Your [Resource Page Title] is a strong list, and I noticed it covers [example] but not [the gap the client fills].
[Client Brand]'s [Page or Tool] would fit: [Exact URL], which is [plain one-line description]. It is [free, open, or ungated], so anyone you point there gets the full thing, no wall.
Not asking for a review, just a line on the list if it meets your bar. If it helps, I will format the entry exactly like your others and send it ready to paste, and I can share a couple of other places [Client Brand] is listed so you can vet them before you add anything. Thanks for keeping the page current.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email]
 
Broken-Link Swap for Client
When to use: You spotted a dead link on their page and can offer a client's page as a working, on-topic replacement.
Subject: Dead link on your [Page Title] page
Hi [First Name],
Reading [Page Title] I found a link that no longer resolves, passing it along so you can fix it regardless of the rest of this note. It is the link on [anchor or section], pointing to [the dead URL], and it returns [404 or a parked domain].
For context, I manage content and links for [Client Brand] at [Agency Name]. If you want a replacement on that topic, they publish [Client Page Title] at [Exact URL], which covers the same ground: [one-sentence description]. It is maintained, so it will not go stale on you like the old one did.
Swap it, pick another source, or just drop the dead link, all three help your readers. Mostly I wanted you to know it broke.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email]
 
Client Roundup Inclusion
When to use: An industry roundup lists competing brands but not your client; make the case for including them.
Subject: One addition for your [Category] roundup
Hi [First Name],
I do SEO for [Client Brand] at [Agency Name], being transparent since I have a horse in this race. Your roundup [Article Title] is a genuinely useful reference and it already features [Competitor A] and [Competitor B], who compete directly with my client, so I wanted to flag that [Client Brand] is missing.
Kept factual so you can check it: they [what the client does in one line], and what sets them apart from the others on your list is [the concrete, verifiable difference]. Proof here: [URL].
If they fit your criteria, a row would be great, and I will send the same details you show for the rest, description, link, logo, in whatever format is least work for you. If they do not fit, no worries, I would just rather you had the option.
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email]
 
Guest Post for Client
When to use: Pitch a guest article authored by your client's expert, with a single natural link, to a blog that accepts contributors.
Subject: Guest piece for [Site Name] from [Client Brand]'s [Role]
Hi [First Name],
I place expert content for [Client Brand] through [Agency Name], and I read [Recent Post] before pitching, this is not a mass send. Their [Spokesperson or Role, e.g. head of X] can write [Working Title], a [format] on [specific angle your readers search for], drawing on [what makes them credible, e.g. real experience running Y].
It would be original, written for your audience, and on brief, with a single contextual link to [Client's Relevant Page] only where it genuinely helps the reader, plus a short bio. No spun content, no link stuffing, and it runs through your editorial standards like any other contributor.
If the angle is not right, I can pitch 2 or 3 alternatives shaped to your calendar, and I can share other bylines [Spokesperson] has written so you can judge the quality first. Want a full outline?
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email]
 
Soft Follow-Up
When to use: Send one respectful nudge on a client link request, no pressure and no new pitch.
Subject: Re: [Original Subject Line]
Hi [First Name],
Quick follow-up on my note from [Timeframe] about [the specific ask] for [Client Brand]. Inboxes fill up fast, so no worries if it slipped by.
The whole ask in one line: [e.g. add a link on the existing mention, or swap the dead URL]. The URL again so it is right in front of you: [Exact URL].
If it is not a fit or not worth the edit, just tell me or ignore this, I will not keep chasing, on my client's behalf or otherwise. If there is anything I can do to make it easy, a screenshot, the entry pre-formatted, references for [Client Brand], say the word and I will turn it around fast.
Thanks either way, and thanks for the work you put into [Site Name].
Best,
[Your Name]
[Title, Agency Name]
for [Client Brand]
[Email]
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