
AI Content Brief & Prompt Template
AI can produce a fast first draft, but it cannot fact-check itself, add lived experience, or carry your brand's judgment. This template gives you a structured brief and prompt so the model starts from your goals, audience, and keywords, then a disciplined human pass that turns raw output into something Google and readers actually trust. Use it to ship faster without shipping thin, unverified, or generic content.
Define Goal, Audience & Intent
When to use: Set the strategic foundation before you write a single prompt, so the draft solves a real reader problem instead of padding word count.
Goal, audience & intent
Before prompting any AI tool, write down what this piece must achieve and for whom. A clear brief is the single biggest lever on draft quality.
· Primary goal:[e.g. rank for term, earn signups, answer a support question]
· Target reader:[role, knowledge level, what they already know]
· Search intent:[informational, commercial, transactional, navigational]
· The job to be done:[the exact question or task the reader needs solved]
· Success metric:[ranking, conversions, time on page, replies saved]
Name the one takeaway a reader should leave with: [single sentence]. If you cannot state it, the AI cannot either.
Reality check: match the format to intent. A how-to query wants steps; a comparison query wants honest trade-offs. Decide this now, not after the draft.
 
The Prompt (Role, Context, Outline, Constraints)
When to use: Turn your brief into a precise, reusable prompt that gives the AI a role, the facts it needs, a structure to follow, and hard limits.
The prompt
Strong prompts give the model four things: a role, context, an outline, and constraints. Paste your brief in, then fill each block.
Role: Act as [a [topic] writer for [audience]] who values clarity over hype.
Context: Goal is [goal]. Reader is [audience] with intent [intent]. Use only these verified facts: [paste sources, data, product details]. Do not invent statistics, quotes, or sources.
Outline: Follow this structure: [H2s and key points].
Constraints: Length [word range], reading level [grade], US English, no filler intros, no clichés. Flag anything you are unsure about with a note.
Tip: Ask the model to mark assumptions and gaps so you know exactly what to verify and what to write yourself.
 
Keyword & SERP Inputs
When to use: Feed the AI your real keyword and competitor research so the draft targets the right terms and covers what top results actually answer.
Keyword & SERP inputs
An AI tool does not know your live SERP. Do the research yourself, then hand it over as inputs so the draft is built on evidence, not guesses.
· Primary keyword:[main term]
· Secondary terms:[2 to 6 related queries]
· Questions people ask:[from autocomplete, related searches, support tickets]
· What top results cover:[subtopics the current page-one pages address]
· Gaps to win on:[angles or details competitors miss]
Instruct the AI to weave terms in naturally and never stuff them. Tell it: readability beats density.
Reality check: there is no magic keyword count. Cover the topic thoroughly and answer the questions; that, plus genuine helpfulness, is what earns rankings.
 
Brand Voice & Style Constraints
When to use: Stop AI drafts from sounding generic by giving the model your tone, vocabulary, formatting rules, and explicit do-not-use list.
Brand voice & style
Default AI output reads flat and interchangeable. Define your voice so the draft sounds like you and needs less rewriting.
· Tone:[e.g. warm and direct, expert but plain]
· Person & tense:[second person, present tense]
· Sentence rhythm:[short and varied, no walls of text]
· Words we use:[preferred terms]
· Words we ban:[buzzwords, hype phrases, clichés]
· Formatting:[short paragraphs, lists for steps, bold for key terms]
Add a sample of your best writing and tell the model to match its voice, not imitate a generic blog.
Tip: read the draft aloud. Anything that sounds robotic, repetitive, or padded gets cut or rewritten in your own words.
 
Human Editing & Fact-Check Pass
When to use: Never publish raw AI text. Run this structured pass to verify every claim, fix errors, and rewrite weak sections by hand.
Human editing & fact-check
This step is non-negotiable. AI tools can produce confident, wrong statements, so treat the draft as a starting point that you own and verify.
1. Verify every fact: check each stat, date, name, and quote against a primary source. Delete anything you cannot confirm.
2. Kill fabrications: AI can invent studies, figures, and citations. Remove unsourced claims rather than guessing.
3. Check links: confirm every URL exists and supports the point.
4. Tighten & rewrite: cut filler, fix repetition, and rewrite flat passages in your voice.
5. Accuracy & nuance: add caveats, exceptions, and context the model flattened.
Track what you changed: [notes on edits and sources verified].
Reality check: you are responsible for what you publish. Editing is where a mediocre draft becomes a credible, accurate page.
 
E-E-A-T & Originality Checklist
When to use: Add the experience, expertise, and originality AI cannot supply, so the finished piece earns trust from readers and search engines.
E-E-A-T & originality
Google rewards helpful, people-first content however it is made, but the value has to be real. Use this checklist to add what the model cannot.
· Experience: add first-hand insight, examples, or results you have actually seen: [your story or data]
· Expertise: include details only a practitioner knows; correct common misconceptions.
· Authoritativeness: cite reputable sources and name the author with real credentials.
· Trust: be accurate, disclose limitations, and keep claims honest.
· Originality: contribute a fresh angle, original analysis, or unique data, not a remix of page one.
Final gate: would this still be worth reading if no search engine existed? If not, revise before publishing.
Tip: a single specific, lived example does more for trust and originality than ten paragraphs of generic advice.
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