
About Page & E-E-A-T Template
Your About page is one of the strongest places to demonstrate E-E-A-T to both readers and Google's quality systems. This template gives you author bios, proof of real experience, genuine trust signals, and the schema markup that helps search engines understand who you are. Replace every placeholder with your own true details, never invent credentials or results.
Company Story & Mission
When to use: Open the About page with an honest origin story and mission that gives readers a reason to trust you.
Our Story
[Company Name] started in [Year] when [Founder Name] set out to solve [Specific Problem]. What began as [Early Stage / First Project] has grown into [Current Scope].
We exist to [Mission in one sentence]. Everything we publish is shaped by that goal & by the real work we do for [Audience / Customers] every day.
What We Believe
· Accuracy first: we cite sources & correct mistakes openly.
· Real experience: our advice comes from hands-on work, not guesswork.
· Reader-led: we write for people, not algorithms.
Use a genuine timeline & concrete milestones here. Avoid vague claims like "industry leader" unless you can back them with verifiable proof. A specific, honest story builds more trust than marketing language.
 
Team & Author Bios (credentials)
When to use: Show the real people and verifiable credentials behind your content, which is core to Expertise and Trust.
Meet the Team
Readers & search engines both want to know who is behind your content. List each contributor with their real role, relevant qualifications & experience.
[Team Member Name]: [Job Title]
· Experience:[Years] years in [Field].
· Credentials:[Degree / Certification / License].
· Focus: writes about [Topics].
· Connect:[LinkedIn / Author Page URL].
For each person, link to a dedicated author page & reputable profiles (LinkedIn, professional bodies, published work) so claims can be verified.
Why It Matters
Named authors with real, checkable credentials signal first-hand expertise. This is especially important for Your Money or Your Life topics like health, finance & legal advice. Never list a qualification someone does not hold.
 
Experience & Proof (results, clients, media)
When to use: Back up your claims with demonstrable, first-hand proof: results, named clients, and media coverage.
Proof of Experience
Experience is the newest part of E-E-A-T & it rewards showing you have actually done the thing you write about. Use evidence you can stand behind.
Our Work
· Projects delivered:[Verifiable Number / Examples].
· Clients served:[Named Clients or Industries].
· Results:[Specific, Documented Outcome].
Recognition & Media
· Featured in [Publication]: [Link].
· Awards: [Award & Year].
· Speaking / contributions: [Event or Outlet].
Link to case studies, testimonials with full names & permission, original photos, or press mentions. Use zero fabricated statistics. If you cannot verify a number, leave it out. Original, first-hand evidence is far more persuasive than rounded-up claims.
 
Trust Signals (contact, policies, certifications)
When to use: Add the practical trust signals that show you are a real, accountable, contactable organization.
How to Reach Us
A trustworthy site is easy to contact & accountable. Make your details visible & accurate.
· Email:[Contact Email]
· Phone:[Phone Number]
· Address:[Physical or Registered Address]
Our Policies
· Editorial policy: how we research, write & review content.
· Corrections policy: how we fix & flag errors.
· Privacy & terms:[Privacy Policy URL].
Certifications & Memberships
· [Certification / Accreditation]
· Member of [Professional Body]
Link each policy clearly & only list certifications you genuinely hold. Trust signals reassure readers & support the quality signals Google's systems value, particularly for sensitive topics.
 
Author Bio Box & Organization/Person Schema
When to use: Add a reusable author bio box and structured data so search engines can connect your content to real entities.
Author Bio Box
Place a short bio box at the end of every article. Keep it consistent across the site.
· Name & title:[Author Name, Role]
· One-line expertise:[What they specialize in]
· Link: to the full author page
Structured Data
Add Organization schema to your homepage or About page & Person schema for each author. Helpful fields include:
· name, url & logo or image
· jobTitle & worksFor
· sameAs links to LinkedIn & professional profiles
· knowsAbout for topics of expertise
Schema does not directly boost rankings & it is not a guaranteed rich result. It helps Google understand the entities behind your content & connect authors to their reputation. Validate your markup & keep every field truthful & matching your visible page.
 
On-Page SEO for the About Page
When to use: Optimize the About page itself so it ranks for brand queries and reinforces your overall E-E-A-T.
Title & Meta
· Title tag: About [Brand Name]: [Short Value Statement]
· Meta description: a clear summary including who you are & what you do.
· URL: keep it clean, e.g. /about.
Structure & Content
· Use one clear H1 & logical H2 or H3 sections.
· Mention your brand name, location & key topics naturally.
· Add internal links to author pages, services & key articles.
Trust & Crawlability
· Use a real team photo with descriptive alt text.
· Ensure the page is indexable & mobile-friendly.
· Link to the About page from your main navigation & footer.
Treat the About page as a genuine landing page, not an afterthought. A well-structured, internally linked About page helps Google & readers understand your authority across the whole site.
Free template from UNmiss · https://unmiss.com/templates/about-page-eeat-template
